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ANCHOR AGENCY - CASE STUDIES & SERVICES - 2026

Alleyeson
your brand.

Five years of projects, a new identity, and a method built for the
Al era.
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a ‘rhe best way to predict the future
is toinventit.

Alan Kay, computer scientist

That is exactly what we have done with our clients since 2021: build, measure, start again.
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ANCHOR AT A GLANCE

Your marketing
department, not just
another supplier.

Anchor Agency is a digital, creative and performance agency
based in Tunisia. We bring strategy, creative and performance
together in one team, with measurable targets and a report
every month.
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2021

year founded

6

countries reached by
our campaigns

26

case studies published
on anchor.tn

6

disciplines under one
roof

12

industries served

5

steps in our method
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WHY WE ARE CHANGING

Five years on, we
are changing.

Not just our logo. Our method, our management and the way we sell. Because marketing
in 2026 looks nothing like marketing in 2021.




2021 - 2026

Our clients’ world changed
faster than their agencies.

In 2021, Anchor Agency was born with a simple promise: “Digital Marketing Solutions”. Pages to manage, ads to
launch, visuals to deliver.

Five years later, our clients are car distributors, certified manufacturers, consumer brands and schools. They no
longer ask us for posts: they ask us for leads, sales and decisions.

Meanwhile, attention is won or lost in seconds, advertising has become algorithmic, and Al is everywhere: in
creative work, in analysis, and in the way customers search for a brand.

Marketing is no longer about the stuff that you make, but about the stories you tell.
Seth Godin
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OUR IDENTITY

From a supplier's logotype to a symbol of direction.

4 I

2021 2026

DIGITAL MARKETING SOLUTIONS /\ anchor agency

Anchor Agency - Digital Marketing Solutions Double-arch symbol + wordmark
Futuristic lettering and a promise of execution. It served us for five years, Two arches, an eye, a base: a brand that says what we do, make you visible
but it said “solutions”, not “results”. and help you grow, with our feet firmly on the ground.

N %

Black, cream and a bold, rare orange (10% of the surface): in a market saturated with “tech” blues and purple gradients, a brand you recognise at
first glance.
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THE SYMBOL AA The A of Anchor and +20% Growth

the A of Agency The orange arch rises 20% higher
o ne dou ble a rCh An arch is an A without its crossbar. than the first: before Anchor, then
’ The two overlap: the agency and its with Anchor.

fou r mea n i ng s. clients move forward together.

° The eye, visibility — The ground, the anchor
At the centre, an orange pupil: all A strategy that holds, with both feet
eyes on your brand. planted in data.

A logo derives its meaning from the quality of the thing it symbolizes, not the other
way around.

Paul Rand
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IN THE ERA OF Al

A rebuild in four dimensions.

O1

Visual

A cleaner, stronger identity: symbol,
colours, typefaces and usage rules,
documented in a 47-page guide.

Anchor Agency - 2026

02

Method

A five-step method, from diagnosis
to reporting, with data at every
step. Nothing launches without a
measurable target.

03

Management

Outsourced marketing direction:
one lead, one team, monthly rituals,
and real-time dashboards open to
our clients.

04

Sales

We measure all the way to the sale:

from click to form, from form to
CRM, from CRM to showroom. Our
clients judge us on leads, not likes.
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Al AT ANCHOR

Al speeds things up. Strategy stays human.

What remains our craft

Analyses thousands of rows of ad data and spots what is changing. e Understanding a market, an end customer and a showroom salesperson.

Produces more variations so we test faster, without lowering quality. e Choosing an idea, a name, an angle: taste cannot be automated.
Feeds real-time dashboards, with insights and recommendations. e Shooting on location: in ports, factories and laboratories.

Makes our clients visible in answers from ChatGPT, Gemini and Perplexity. e Holding the course with our clients, for the long run.

Al won't replace humans, but humans with Al will replace humans without Al.

Karim Lakhani, Harvard Business School
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OUR METHOD

Probe, anchor, create,
propel, measure.

An anchor takes method to handle. Ours makes every engagement predictable, and every
result easy to read.
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THE ANCHOR METHOD

Five steps, one cycle that starts again every month.

Probe Anchor Create Propel Measure

Diagnosis, data, audiences, Strategy, targets, budget and KPIs, Content, shoots, identity, website: Meta and Google campaigns, SEO, Reporting, optimisation, then a
competitors. Every plan starts agreed together. every piece serves a step in the distribution, influence. new cycle.

from the facts. customer journey.

If you cannot measure it, you cannot improve it.

Attributed to Lord Kelvin
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Synthése

2N% - - - - -

MEASURE, IN REAL TIME

Our clients see
their campaigns

Ban aignal Placement le plus rentable

Every client has a META ADS space on anchor.tn: hour-by-hour ey e
results, the last 7 and 30 days, audience, creatives, comments, _ I

Dépense et coilt par prospect

insights and recommendations, plus a PDF report in three languages. 59
Private, read-only access. /\N/\
® Meta data refreshed automatically | [ I "I |I | || |”|II|||||||

® Recommendations recalculated for the period

Dépense af prespects surlo péviode 3 L L Du regand ou praspact

i"-. |||II T

® PDF reportin FR-EN - AR in one click

A real client dashboard, with amounts and volumes blurred.
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SERVICES & CASE STUDIES

Six disciplines, one team.

For each discipline: the client’s brief, our choices, and what they changed.
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OUR SERVICES

From strategy to sales.

01
Outsourced marketing direction

A marketing director and a full team, without hiring.

MB Motors - ESPRIMS - Miravella

04

Creative & branding

Name, logo, brand guidelines and packaging: one
consistent brand everywhere.

Misra - Stark - NOPALEOR

Anchor Agency - 2026

02
Meta & Google Ads

Campaigns managed on cost per lead, not on likes.

GAC - HAVAL - Miravella

05
Websites & e-commerce

Fast, multilingual, search-optimised sites built to
convert.

Zeet - Majesté - EMP

03
Social media & production

Reels, carousels and shoots produced by our own studio.

Tohatsu - Senke - Vinky

06
SEO & Al visibility

Get found on Google and Maps, and cited by Al
assistants.

L'Atelier Dentaire - anchor.tn
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Anchor Agency - 2026

Outsourced
marketing direction

Many companies invest in marketing without direction: isolated actions,
scattered budgets, results nobody measures. We step into the marketing
director’s role, with the team that comes with it.

The aim of marketing is to know and understand the customer so well the
product or service fits him and sells itself.

Peter Drucker
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MB MOTORS Suzuki Moto - Senke Motor - Tohatsu - April — July 2026

Three brands, one showroom,
one marketing direction.

THE BRIEF
One distributor for city scooters, motorcycles and Japanese outboard motors. Senke had no page at all,
Tohatsu's Instagram needed relaunching, and Suzuki's was almost dormant.

OUR CHOICES, AND WHY
o One page, one audience, one style Riders aged 18 to 44, fishermen and boaters, a bilingual urban audience:
three distinct voices.

9 Two phases Awareness and content first, then performance: leads, calls, messages.

e A signature format per brand “70 years” for Tohatsu, ASMR for Senke, city life for Suzuki.

Lale 70 jgpas J0inT g wilmgi
dnylall dyall GISpaall grin’i gle

Every brand needs its own voice, even under one roof.

brands and 6 social accounts managed Tohatsu Facebook community in three visits to the Suzuki page, April - July
months

Anchor Agency - 2026 Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential. 16 /149


http://127.0.0.1:8097/en/case-studies/mb-motors-suzuki-senke-tohatsu/

CREATIVE WORK - MB MOTORS

What we produced for MB Motors.

Ki

MOTOR

BURGM

e B URGMA N

ISSANCE, PRESTIGE, MYSTERE
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VIDEOS - MB MOTORS

In motion.

In the online version, click a video to play it. - See the case study and videos
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http://127.0.0.1:8097/en/case-studies/mb-motors-suzuki-senke-tohatsu/

ESPRIMS Engineering school - 2020 — 2023

Three years of growth, up to
the acquisition by Honoris.

THE BRIEF
Recruit students in Tunisia and sub-Saharan Africa, structure sales follow-up and raise the school'’s

perceived value.

OUR CHOICES, AND WHY

0 A measured funnel KPIs at every step, from lead to enrolled student.

e Six countries Digital and offline campaigns in Tunisia, Senegal, Gabon, Mauritania, Céte d'lvoire and DR
Congo.

e Train the team CRM, WhatsApp, calls, email and sales pitch: marketing stops where selling begins, unless
you train the sellers.

INGENIEUR EN

GENIE ELECTRIQUE

Systemes Automatisés & Maintenance Industrielle

© +216 94 840 200
& +216 73 500 200

A better-perceived brand also means a company

of partnership, up to the acquisition worth more.

of leads converted into enrolled students countries covered
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http://127.0.0.1:8097/en/case-studies/esprims-engineering-school/

CREATIVE WORK - ESPRIMS

What we produced for ESPRIMS.

sroes OO%

__INGENIEUREN

gy )

). OUVERTURE

.. % DESINSCRIPTIONS =
4 Année 2022-2023 I

INSCRIVEZ-VOUS
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VIDEOS - ESPRIMS

In motion.

In the online version, click a video to play it. - See the case study and videos

me=

r dsirn el nnstis
e

ilité ERASMUS
iniversité Jean-Monnet-Saint-Etienne
= 3

gy
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http://127.0.0.1:8097/en/case-studies/esprims-engineering-school/

OUTSOURCED MARKETING DIRECTION

Partnerships that last.

FOOD SUPPLEMENTS TOURISM INDUSTRY

Miravella Vision Voyages Groupe Bayoudh Métal

B2C and B2B strategies, content, 3D, advertising, trade fairs Annual plan, FR - AR campaigns by destination, two websites Four industrial brands, one strategy: content, B2B campaigns,
and website, since 2023. and training in lead management. catalogues and trade fairs.

Since 2023 Since 2021 2021 - 2022
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CREATIVE WORK - MIRAVELLA - 1/2

What we produced for Miravella.
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CREATIVE WORK - MIRAVELLA - 2/2

And more.

Jusqu'a

50%

sur nos produits
Du 24 au 30 Nov
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VIDEOS - MIRAVELLA

In motion.

In the online version, click a video to play it.

Boostez vos Performances
Plus d'énergie, moins de fatigue
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VIDEOS - MIRAVELLA

More motion.

In the online version, click a video to play it.
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CREATIVE WORK - VISION VOYAGES

What we produced for Vision Voyages.

L
¥ Vision Voyogesaom,

Anchor Agency - 2026

jon
du 30/09
3@, au3ljos °

i

313139 39 - 58 606 607 - 58 606 614

T Vision Vyages.o.

Cooee Président
HAMMAMET

UNIS PAR LESS
- SOUVENIRS
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VIDEOS - VISION VOYAGES

In motion.

In the online version, click a video to play it.
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CREATIVE WORK - GROUPE BAYOUDH METAL

What we produced for Groupe Bayoudh Métal.

Visitez notre usine
a Monastir - Tunisie

Visitez notre usine
a Monastir - Tunisie
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VIDEOS - GROUPE BAYOUDH METAL

In motion.

In the online version, click a video to play it.

Conception
d’'une cabine modulaire
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Anchor Agency - 2026

02

Meta & Google Ads

We manage on cost per lead and return on ad spend (ROAS), tracked all
the way to the CRM. A successful campaign is not judged by its likes, but
by what it brings to the showroom.

Half the money | spend on advertising is wasted; the trouble is | don't know
which half.

Attributed to John Wanamaker

A hundred years later, we know which half. And we cut it.
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GAC MOTOR TUNISIA Asian Auto - EMZOOM and EMKOO SUVs - March — July 2026
VITESSE PURE,

Cost per lead divided EMOTIONS BRUY
by 4.7 in five months. TN

THE BRIEF

In a market where buying a car takes 30 to 60 days, the brand needed a steady flow of qualified
enquiries for two models, at the lowest cost, while growing its community.

OUR CHOICES, AND WHY
o Conversion first 91% of the budget on lead generation, one campaign per model, optimised for the website
contact request.

9 One role per platform Facebook to convert, Instagram to build reach.

e The trigger argument Financing: one lead in three comes from these creatives.

Saac AsaN

On Metaq, steady delivery beats budget spikes.

cost per lead, March — July monthly leads, March — June engagement per Reel versus a photo

Anchor Agency - 2026 Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential. 32/149


http://127.0.0.1:8097/en/case-studies/gac-tunisia/

CREATIVE WORK - GAC MOTOR TUNISIE - 1/2

What we produced for GAC Motor Tunisie.

VITESSE PURE,
EMOTIONS BRU
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CREATIVE WORK - GAC MOTOR TUNISIE - 2/2

And more.

Anchor Agency - 2026

S GAC | ASIAN

LA PERFORMANCE QUI CONTINUE
M ANCAP QSR+ » + + +

S GeAC ASIAN

47

(5 GAC | ASIAN

- Confort
~ Premium

Technologie
Intélligente-
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VIDEOS - GAC MOTOR TUNISIE

In motion.

In the online version, click a video to play it. - See the case study and videos

S GAC | ASIAN

AUTOC
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http://127.0.0.1:8097/en/case-studies/gac-tunisia/

VIDEOS - GAC MOTOR TUNISIE

o
More mOtIon. In the online version, click a video to play it. - See the case study and videos

l _ s ]
v | " \
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http://127.0.0.1:8097/en/case-studies/gac-tunisia/

HAVAL TUNISIA Atlas Auto - Jolion and H6 HEV - March — July 2026

Cost per lead divided
by 3.3 in four months.

THE BRIEF
Generate qualified leads on the website, build awareness of hybrid technology and grow an Instagram
account that was smaller but more dynamic than Facebook.

OUR CHOICES, AND WHY

o One argument per creative Hybrid, safety, warranty, design, comfort: every visual makes one reason to buy.

e Bottom of the funnel first A campaign optimised for website enquiries, backed by a steady organic rhythm.

o A controlled pause Let the audience rest: the best cost per lead came right after.

HAVAL HE HEL

PLUS INTELLIGENT, PLUS PRATIQUE

A rested audience responds better: refreshing

creatives protects performance.

cost per lead, April - July leads per unit of budget, March - July governorates covered
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http://127.0.0.1:8097/en/case-studies/haval-tunisia/

CREATIVE WORK - HAVAL TUNISIE - 1/2

What we produced for HAVAL Tunisie.

o —

HAVAL HE HEV

PLUS INTELLIGENT, PLUS PRATIQUE

HAVAL HE HEV HAVAL JOLION

WGWM | HAVAL JOLION

@ GWM | HAVA L ' GUGWM | HAVAL HE HEV
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CREATIVE WORK - HAVAL TUNISIE - 2/2

And more.

W GwWM | HAVAL JOLION

GGWM | HAVAL HE HEV ! W GWM | HAVAL

LUS DE -
PLAISIR = O e

, |
| et
STATIONMEMENT A MEMOIRE BETECTION
BUTONOME ANTS DES ANGLES MORTS
GUGWM ‘,. ANCAP I =+ 5
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VIDEOS - HAVAL TUNISIE

In motion.

In the online version, click a video to play it. - See the case study and videos
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http://127.0.0.1:8097/en/case-studies/haval-tunisia/

NEW PRODUCT

MIRAVELLA Food supplements - Black Friday 2025

A Black Friday at x5.3
return on ad spend.

THE BRIEF
A market saturated with promises, customers who compare everything on mobile, and seven days
where every hour counts.

OUR CHOICES, AND WHY
o A store in 72 hours A Shopify store built for the occasion, with bundles and pages ready before D-day.

Q The founder’s face Her videos reached x7.2 return on ad spend: trust sells better than the product alone.

e 24 hours of FOMO “Final hours” ads: sales on the last day grew by 56%.

A peak moment is prepared weeks ahead: Reels
attract, the Feed sells.

return on ad spend on Facebook return on ad spend for Feed placements last-day sales versus the day before

Anchor Agency - 2026 Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential. 41/149


http://127.0.0.1:8097/en/case-studies/miravella-tunisia/

META & GOOGLE ADS

Launch, recruit, fill.

[Prunsie P b BIAI iy 955 By

CARPOOLING APP

Split

Get students to install an unknown app, on a
start-up budget.

3.5M impressions in 40 days

Anchor Agency - 2026

1 25 SEPTEMBRE 2026

Soudure 3 larc & électrode enrobé
Soudure semi automatique MIG-MAG
Soudure TIG (INOX & ALUMINIUM) 4
Soudure pipe line (6G) Pétrole et Gaz %

Lecture de plans et symboles
de soudures

TRAINING CENTRE
Tunisie Performances

Six courses launched like products, in Arabic
and French, in Le Kef and Jendouba.

6 courses, 6 campaigns

. 000

RESERVEZ VOTRE STAND
© www.tsf.tn

@ +216 90 104 000 / 26 500 000

NATIONAL TRADE SHOW
Tunisia Sports Festival

Recruit exhibitors before the deadline, with
two video spots and ten themes.

2 spots, 10 themes

olﬂnh‘mnm kaﬂﬁi“

VOTRE ASSURANCE A

PORTEE DE MAIN

TELECHARGER i = Capanite
MNOTRE APP: P Googhe iy | L App Store

INSURANCE, SENEGAL
DiokoAssur

Launch an insurance app from Tunis, with a
motion-design explainer video.

Remote launch
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CREATIVE WORK - TUNISIE PERFORMANCES - 1/2

What we produced for Tunisie Performances.

R “!j

53 485 834 o
TUNISIE A2 sae saleadl anlil g
PRSI 1A Dloighl dlann wuilog
IHUﬂJrSnCIE WAL duisgsi 6)90

Form‘

DIAGNOSTIC MECANIQUE
ET ELECTRONIQUE AUTOMOBILE

tencs, 25 SEPTEMBRE 2026
[ Diagnostic précis
(mécanique & électronique)

[ Maitrise des valises
professionnelles

[ Interventions rapides et efficaces
[Ln.! iz Balad ﬁ] [1_00%.,4._.._& s _j

(53485834
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TENISIE Pl b B duisgsd 590

Forrhatit;n

-+, 25 SEPTEMBRE 2026

1 Soudure 3 larc a I'électrode enrobé
Soudure semi automatique MIG-MAG
Soudure TIG (INOX & ALUMINIUM)
Soudure pipe line (6G) Pétrole et Gaz

Lecture de plans et symboles
de soudures

1oy wiyins Bands ] | | 100 s e |

[W 53485834 Bl Olslgll o ilay 12 5

THRISLE LA 1,63 disgsi 6)9a

FORMATION

teereas 12 SEPTEMBRE 2026

& Plomberie Sanitaire
 Climatisation

 Photovoltaique
& Chauffe-eau Solaire

o i) (i)
o)

(% 53 455 834

BEI o lglll &b il 12 335 85

TUNISIE  daypun Susiin o8 BLIL dsiyesi )95

Formation
FAST FOOD

Pizzaiolo - Sandwich - Sauces
4. 28 SEPTEMBRE 2026

[¥] Pizza Marguerita / Neptune / 4 Fromages /
4 Saisons / Végétarienne / Fruit de Mer

[ Baguette Farcies / Makloub / Libanais
[¥ Chappati / Malfouf / Khobz Tabouna
[¥) Tacos / Crépes o

[¥ Sauce Fromage / Algérienne /
Mayonnaise / Tomate

(104 tsine sstat 21 ) (1000 a0k cuess 2

Btk WAL 1,63 dLisgsi 692

19 SEPTEMBRE 2026
[ Patisserie Moderne

& Traditionnelle

Personnalisés...
[ Variétés de Jus Naturels

100%, Auskd (41985 7 ]

_S,-Q... 53 485 834 aplAIl wilslgll oo il

TUNISIE  Jbw Gbual b GIAIY iz 3595

Formation
COIFFURE

.. 16 SEPTEMBRE 2026

<, Coupe Classique / Moderne
Lissage / Kératine / Protéine
*: Brushings
“ Nettoyage de Peau
- Massage de Peau
“ Gemmage
Coloration Cheveux
Barbe
Nouvelles Tendances

100% Aaukd gagss |4

oy igien dxlauds 17\‘»

53485834 Bl Cilsighl @innu wailay 12 3z bl

TUNISIE

PERFORMAMNCES
walall ariigai gjga

2026 gl 3
asypll Gusill
100% duhi

aclw 40 - pNna10

Pizzas
Baguette farcie
Libanais - Chapati
Makloub - Malfouf
Pain Tabouna
Crépe - Tacos

Les Sauces

A2 3ac dalsuwll éjlac Q@
walall, algll alaans wrily
53 485834 %
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CREATIVE WORK - TUNISIE PERFORMANCES - 2/2

And more.

- APY—
ReHloE LG 1,63 d1iygsi 6595
B SIL daisghi G99 e : oAl

o Pizza:

Tomate / Mayonnaise

[@ Plomberie Sanitaire
[ Climatisation

= . 5 g@)\ & Photovoltaique & Chauffe-eau Solaire
deyud| SuUsyl )
Pizzaiolo - Sandwich - Sauces 2 wg?”j'w_ . Q98 830 |, Golyl B9l Uil
dJgadl o soico dlgall 4o snion 0)0G10 2026 poivn 3

534858340

-IPTUNISIE 12332 sxlawl anls]
PeRFORMANGES B\ S GlgUl Akns Lol

= 12 sae dalawdl doldl
© 53485 834 Bl o gll Lann witas @

TPrunisiE WJL duiygsi 659>

fasn il A5URI - B ST - dgouadl @5 L]
"E dgauoudl ABUBI L oladl SUGawg

28

534858342

534858342
IE 12 5ae aalewl aols| g 'IP IE 12 5ac aalewl aols] g

4 TUNIS TUNIS
L PERFORMANGES Wl .OGlgll dhan il PERFORMANGES. Wl .Oblgll dnao wily
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VIDEOS - TUNISIE PERFORMANCES

In motion.

In the online version, click a video to play it.

TUNISIE

PERFORMANCES

- Plomberie Sanitaire
- Climatisation

- Photovoltaique &
Chauffe-eau Solaire
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CREATIVE WORK - TUNISIA SPORTS FESTIVAL - 1/2

What we produced for Tunisia Sports Festival.

§ ™ &5 | 2025

LE FESTIVAL E-SPORT

VISITEURS ATTENDUS

LE PLUS GRAND RASSEMBLEMENT SPORTIF EN AFRIQUE

EN NORD AFRIQUE
’ “,. 000

y = - :
. RESERVEZ UOTRE STAND
RESERVEZ VOTRE STAND ‘ oF s ©® www.tsf.tn

© www.tsf.tn @+z1svo1mom!2&smm @ +215 90 104 000 / 26 500 000

www.tsf.tn @ +216 90 104 000 / 26 500 000

~@wwwtsftn @+21om1mom!z&smm.:

TUNI
SPORTS
FESTIVAL

06 - 09 NOU | PARC DES EXPOSITIONS DU KRAM
[a

faw - =
2% RESERUEZ

‘©&.  vomRE sTAND

2

YOOD WAWLTSEIN

= CDNDT PLUS DE 30
_E-SPORTS | DISCIPLINES !

DANS L'UNIVERS DU JEU, DE LA STRATEGIE " y
ET DE LA COMPETITION VIRTUELLE ! COMPETITIONS OFFICIELLES OREANISEES PAR

CATEGORIE (ENFANTS, ADULTES, EQUIPES...)

MINI-COMPETITIONS
FAMILIALES &
INTERGENERATIONS
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CREATIVE WORK - TUNISIA SPORTS FESTIVAL - 2/2

And more.

TUNISIA
SPORTS
FESTIVAL

FITNESS, CROSSFIT TUNISIA

SPORTS
FESTIUAL

ARTS MARTIAUX, BOXES

B0DY BUILDING P 0 a +
A T O -
BODYCOMBAT GAMNBS £SPORTS 2 EXPOSANTS ET MAROUES

(LESMILLS)

i’ 1 :’ ol Q «
e, | OfeEs\ 50

MINI-GOLF, DARTS, PING-PONE

TUNISIA
SPORTS

FESTRRL TUNISIA

FestiaL
MARQUES & DISTRISUTEURS
D EQUIPEMENTS SPORTIFS

" a e rsm 6-9 NOU
' :F FES:JURI 2025

UOTRE STAND

JUSQU'AU 15 OCTOBRE 2025

* Présenter vos machines et
accessoires en démo live

® Générer des Ieads'au.prés des UN FEST’(’HL _ou,

salles, coachs et distributeurs

. Teiﬁr \/.obsI nouveautés avec le cELEBRE LE SPOR’-
public cible

. Renfor,cer \./ot.re notoriété dans le sous ’-UU’-ES SES
marché africain FOR‘VES

06 - 09 NOU | PARC DES EXPOSITIONS DU KRAM

@ www.tsf.tn  (® +216 90 104 000/ 26 500 000
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VIDEOS - TUNISIA SPORTS FESTIVAL

In motion.

In the online version, click a video to play it.

FEREN(
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CREATIVE WORK - DIOKOASSUR

What we produced for DiokoAssur.

OL‘Meru-!u #nhk-:ﬁunr

VOTRE ASSURANCE A
PORTEE DE MAIN

TELECHARGER " o
NOTRE APP: P Caogle ! App Store

’Dlnkuﬂsﬂur

Des tarifs les plus
compétitifs sur
le marché

Anchor Agency - 2026

0 Diokotech qﬂmkn’-\m

VOTRE ASSURANCE A
PORTEE DE MAIN

TELECHARGER
HOTRE APP:

Un contact facile
avec |'assisteur
via l'app

?I:Ilnkuﬁsiur

LES AVANTAGES DE L'ASSURANCE

VOYAGE

LES AVANTAGES
DE LASSURANCE

DECES

Des offres concues sur
mesure, par la zone
géographique

_— .
e
(1710 ) 7
W A Ta
. () =

T Y 'y

VOTRE VOITURE EN TOUTE SECURITE
AVEC DIOKOASSUR
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VIDEOS - DIOKOASSUR

In motion.

In the online version, click a video to play it.

e Assurance
Retraite

Assur

L’assurance qui
répond a tous

vos besoins
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Social media & photo
[ video production

An editorial calendar that follows the customer journey, and a studio that
shoots on location: in ports, depots, factories and shops. The real
product, no filter.

Content is fire, social media is gasoline.

Jay Baer

51/149
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@ TOHATSU

TOHATSU TUNISIA MB Motors - outboard motors - May — July 2026

70 years of Japanese history,
told from Tunisian ports.

THE BRIEF
Up against established competitors, Tohatsu kept a low profile. The brand needed to build trust,
relaunch Instagram, carry the summer promotion and reach two audiences: fishermen and boaters.

Lolc 70 jgpas J2in g wilmgi
OUR CHOICES, AND WHY ayaglall dgpadl Als [ oter | il

o A story nobody was telling The parent company was celebrating 70 years of its motors, with no local voice.
We made it the thread of the season, and the reason for the promotion.

9 Two personas, two messages Profitability and reliability for fishermen, performance and comfort for
boaters.

e Real customers Fishermen, boats and ports of the South: social proof before the spec sheet.

@ TOHATSU

A brand story gives a promotion legitimacy.

inbound Messenger contacts, May — July

Facebook community in three months more new followers than the long-time
leader (28 days)

Anchor Agency - 2026 Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential. 52 /149


http://127.0.0.1:8097/en/case-studies/tohatsu-tunisia/

CREATIVE WORK - TOHATSU TUNISIE - 1/2

What we produced for Tohatsu Tunisie.

& TokaTsy

TOHATSU e & , - o ’, : @ TOHATSU &Y TOHATSU
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CREATIVE WORK - TOHATSU TUNISIE - 2/2

And more.

TOHATSU

Anchor Agency - 2026

@ TOHATSU

TOHATSU OUTBOARDS
ANNIVERSARY

Lole 70 jgpat (| 677 g wilmgi
daraglall agadl QIS aall glini @gle

TOHATSU

TOHATSU
EN CHIFFRES

au Japon

Tohatsu est le plus ancien
fabricant de moteurs hors-bord
du Japon

TOMATSL QUTREC
. BANNIVER

@'mu»ﬁsu cil
il Wedas dhir

éeme

mondial

Tohatsu est considéré comme

le deuxieme plus grand fabricant
mondial de moteurs hors-bord
dans sa catégorie
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VIDEOS - TOHATSU TUNISIE

In motion.

In the online version, click a video to play it. - See the case study and videos

<

Lassaad Maaoui

Directeur General-MB Motors
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VIDEOS - TOHATSU TUNISIE

More motion.

In the online version, click a video to play it. - See the case study and videos
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SENKE MOTOR TUNISIA MB Motors - motorcycles and scooters - April — July 2026

A digital brand built from
scratch, powered by ASMR.

THE BRIEF

Present in Tunisia for years but invisible online, facing competitors who post 30 to 60 pieces of content

a month, with a prejudice to overcome: “Chinese brand”.

OUR CHOICES, AND WHY
o The sound of unboxing The box being opened, the bike being revealed, the first start: an ASMR format that
shows the real product.

e Organic first We only sponsor what already performs without ads.

e Two platforms, two audiences Facebook for the 25-to-44 buyer, Instagram for the enthusiast who
recommends.

A signature format is worth more than a high volume
of posts.

top posts in ASMR format more views than a standard post followers gained per post versus the leader

Anchor Agency - 2026 Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential. 57 /149


http://127.0.0.1:8097/en/case-studies/senke-motor-tunisia/

CREATIVE WORK - SENKE MOTOR - 1/2

What we produced for Senke Motor.

Anchor Agency - 2026

SR

CONGUE POUR EXPLORER

MONOCYLINDRE 4 FEMPS

. TABLEAU DEBORD ‘O PHARES
DIGITAL *+  HALOGENE / LED

&

D

@ BEmarrage =, CAPACITE
rﬂ‘.l ELECTRIOUE B U RESERVOIR 141

N
,& 16.1CH 5 VITESSES
=

\

' PUISSANCE TRANSMISSION

: VITESSE MAXIMALE

120 KM/H

SENKE
MOTOR

¥

L "eN

MONSTER 300 cc
e

L o A

RAPTOR 5K200cc
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CREATIVE WORK - SENKE MOTOR - 2/2

And more.

MOTEUR 4 TEMPS
125cM°
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VIDEOS - SENKE MOTOR

In motion.

In the online version, click a video to play it. - See the case study and videos
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SOCIAL MEDIA & PRODUCTION

Creating desire, season after season.

ORGANICA j I

F Nﬁxt,nﬁlmﬂuc“

GLOW & WLELLNESS

BYSHOR

ARTISAN ICE CREAM NATURAL SKINCARE ORGANIC COSMETICS ELECTRICAL FITTINGS

Vinky Gelato Byokob Organica SOMEF

One flavour, one star, and a dedicated Reel Routines filmed by creators: proof of use Website, social media, advertising and UGC Launch three design ranges to homeowners,
for the no-added-sugar range. rather than promises. with a single partner. architects and installers.

One season, 2 content plans UGC at the core M 3 ranges, 3 networks

Anchor Agency - 2026 61/149



CREATIVE WORK - VINKY GELATO

What we produced for Vinky Gelato.

Classic flavors

Top‘{ifngg
f irst
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VIDEOS - VINKY GELATO

In motion.

In the online version, click a video to play it.

A ._.'I -
% ek
e
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CREATIVE WORK - BYOKOB - 1/2

What we produced for Byokob.

GLOW & WELLNESS

HYORDE

-
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CREATIVE WORK - BYOKOB - 2/2

And more.

Pack Eclat
T Fyrfafion. 243/

Gloss ;r.-i.*'

Anchor Agency - 2026

" BYOKOB

Rl DL (il ION

)
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VIDEOS - BYOKOB

In motion.

In the online version, click a video to play it.
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CREATIVE WORK - ORGANICA - 1/2

What we produced for Organica.

joll Cuj

100% (auls Jl Cyj

ORGALISS -‘-9-:0-::‘-” ‘—:-'J
NUTRI-REPARATEUR b aub Sl oy
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= il e djgunen
- gl opoc
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-
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wylay g dpiudl by wubjUl le seluy
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ailjf souidy

DECOUYRIR
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CREATIVE WORK - ORGANICA - 2/2

And more.

]

« OrgaQil

Bos Ty
Reloxo nte

e A Yimeemne
|-.!I| ae 1IMQssQge

b,

Apaise le stress et les tensions
pes Nourrit et assouplit la peau
=rTRSS Favorise un sommeil réparateur

—
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VIDEOS - ORGANICA

In motion.

In the online version, click a video to play it.

A T E s .-
N o monects
SODUCTS
wATURAL P
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CREATIVE WORK - SOMEF - 1/2

What we produced for SOMEF.

n @ Saiuten Comongus wit

SOMEF

a0

Introduction

B4 Bk Efhusihiash. s

FICHE
PERSONNAGE

L T

yenw s by yenrw s b
Possibilites d'utilisation a
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vidéa o chague #pisade illasts tsmall{tech lover) ¥
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E nouvelle objection d Assil et une d'lmall pour ® utilisaria
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st iyl grice & |a domotique Wi-Fl Farmliale s courtes mettant on mvant
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Lien avec la solution
Domotique wifi

Pour 5i Sadok, la domotique est une révolution :
& lpeut tout contrdier depus # Fini b stress de "gui 2 ouble

son tdldp L 5 queo®, il peat tout étemdre
clematiseur, mach|nes.

» 500 chlé “contrdle-freak”
it enfif sabs
le madtre absaly
maison

» Al U de passer 500 lemps
i dewlent & bour e mand, Il peut £e

raposer of profiter de sa

melraite

ool b

[

Introduction

pemw s 1

SENSUELLE
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CREATIVE WORK - SOMEF - 2/2

And more.

BRONZE

ELEGANCE INFINIE

SCOMEF

Anchor Agency - 2026

SOMEF

VIVRE
LEXPERIENCE

AVEC
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VIDEOS - SOMEF

In motion.

In the online version, click a video to play it.
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Creative & branding

A name, a symbol, a colour: every choice has a reason. We explain them,
then document them, so the brand stands the test of time.

Simpilicity is the ultimate sophistication.

Attributed to Leonardo da Vinci

73 /149
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MISRA - EMP AGRI Farm equipment - Chotrana and Sfax - 2026

A name born from the
way farmers speak.

THE BRIEF
The name EMP Agri spoke to engineers, not to farmers. The company needed a brand rooted in Tunisian
farming culture, as robust as its machines.

OUR CHOICES, AND WHY

o The name Misra In the farmers’ dialect, “Misra” evokes harvest season and good news.
e The furrow symbol The direct, visible mark the machines leave on the land.

e Orange and green Orange for power, the colour of the machines; green for agriculture and sustainability.

WHAT WE TAKE AWAY

A name that speaks the customer’s language is worth
more than an acronym.

new name, adopted by the company product families online brand guide, from logo to machines

Anchor Agency - 2026 Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential. 74 [ 149


http://127.0.0.1:8097/en/case-studies/misra-farm-equipment-rebranding/

CREATIVE WORK - MISRA - 1/2

What we produced for Misra.
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CREATIVE WORK - MISRA - 2/2

And more.

Le Logo Misra : Régle Importante : Le Stroke (Contour)

Brand - i

Guidelines -

.
que Mars S— p——
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CREATIVE WORK - EMP - 1/2

What we produced for EMP.
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CREATIVE WORK - EMP - 2/2

And more.

Engineering
Machining
Precision
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STARK RENEWABLE ENERGY Solar PV - since late 2023

A superhero identity for solar.

THE BRIEF
Solar is a major, technical purchase, and installers all look alike. Stark had to stand out at first glance,
across three markets: homeowners, industry, agriculture.

OUR CHOICES, AND WHY
o A bold signature “"With great power comes great responsibility”: a lightning bolt, an electric blue, and the
responsibility of energy.

o Proof on site Drone shots, behind-the-scenes installations, branded vehicles and uniforms.

e Explain before you sell An educational series on the energy transition, in French and Arabic.

In a market where everyone looks the same, identity is
an ongoing partnership the first sales argument.

markets addressed, FR - AR from vehicle to Instagram feed

Anchor Agency - 2026 Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential. 79 /149


http://127.0.0.1:8097/en/case-studies/stark-solar/

CREATIVE WORK - STARK RENEWABLE ENERGY - 1/2

What we produced for Stark Renewable Energy.

VSTARK

MOINS DE DEPENSES,
PLUS DE SOLEIL

Anchor Agency - 2026 80 /149



CREATIVE WORK - STARK RENEWABLE ENERGY -

And more.

VSTARK

MAITRISEZ VOTRE
COUT D’ENERGIE

CNSTARK:
RNEE MQ_N-D_IALE '

L’ENERGIE

Anchor Agency - 2026

2/2

RECOLTEZ LES ECONOMIES :
INVESTISSEZ DANS
LE SOLAIRE AGRICOLE

VSTARK

VSTARK

* huawe .h'nl(g‘ i

Puissance: 97.86 KWc

POURQUOI CHOISIR
HUAWEI SMART
PV CONTROLLER?

- a HUAWE

VSTARK

PID RECOVERY

Procédé permettant d'inverser les effets
de la degradation due a des tensions
parasites dans les modules PV
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VIDEOS - STARK RENEWABLE ENERGY

In motion.

In the online version, click a video to play it. - See the case study and videos

IR
i

186 Mo
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CREATIVE & BRANDING

Every brand has its story.

Présentation du Site Web Ledoux.in

PRECISION ENGINEERING

EMP

A spiral symbol, the rotation of machining: an
image that lives up to an EN 9100 aerospace
certification.

Brand guide + bilingual site

Anchor Agency - 2026

OLIVE OIL

Zeet

Lemon, basil, hot: one colour per flavour,
recognisable on the shelf and on mobile.

Brand created from scratch

NATURAL COSMETICS

NOPALEOR

A stylised leaf that evokes the nopal cactus,
and a system of twelve labels and boxes.

12 packaging designs

EVERYDAY CHEESES
Lédoux

A “functional but invisible” brand finds its
voice again, in Tunisian Arabic (derja).

9 logo routes
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CREATIVE WORK - ZEET - 1/2

What we produced for Zeet.
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CREATIVE WORK - ZEET - 2/2

And more.
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VIDEOS - ZEET

In motion.

In the online version, click a video to play it.
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)
;}.{s-j% zeet.tn
m*r’ Huile d'olive tunisienne - Squeeze, Drip & Taste

E.%

zeet.tn

INSTAGRAM - ZEET

A feed you recognise
at first glance.

One colour per flavour, staged product photography and
short videos: the Instagram feed becomes the brand'’s shop

window.
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CREATIVE WORK - NOPALEOR

What we

Anchor Agency - 2026

produced for NOPALEOR.
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CREATIVE WORK - LEDOUX

What we produced for Lédoux.

m Jes Soluliona
= limentaires Qui Ford

_ : _ a Différence
Présentation du Site Web Ledoux.tn

‘otre Partenaire fromager
fppelez-Nows Pour
Plus D'informationa

Humira De Thléphone
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Anchor Agency - 2026

05

Websites & e-commerce

Fast mobile sites, multilingual, search-optimised and connected to ad
tracking. A website is not a brochure: it is the brand'’s first salesperson,
open day and night.

Design is not just what it looks like and feels like. Design is how it works.

Steve Jobs
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WEBSITES & E-COMMERCE

Live, and ready to visit now.

® ® ® misracom.tn ® ® ® majeste.com.tn
. w7 MISRA
q P
Transport agricale fable st sécugied

CITERNE & REMORQUES

fal=lal ]

Fianihe ¢ prse S———, 5 blserma cov
. e L misiers .

Online store - Zeet Catalogue and quotes - Misra Brand and recipes - Majesté

® ® ® atelierdentaire.tn ®0® e emptn ® ® ® organica.tn

ORCANICA

Un joli sourire, une
nouvelle confiance

Dental lab, built for Google Bilingual industrial site - EMP Organic e-commerce - Organica

Anchor Agency - 2026

® ® ® ledouxtn

t@ L o T S —— f@m

Des solutions
alimentaires qui font la

différence

B2C and trade area - Lédoux

® ® ® byokobcosmetics.com

4 Lirmr, Grysips B ferysn B oe 0

eYOKOR

Shop and bundles - Byokob

91/149


https://zeet.tn/
https://misra.com.tn/
https://majeste.com.tn/
https://ledoux.tn/
https://atelierdentaire.tn/
https://emp.tn/
https://organica.tn/
https://byokobcosmetics.com/

OUR WEBSITES

Our websites,
page by page.

Nine live websites, captured as they are on desktop and on
mobile, with no retouching or cropping.
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MISRA - EMP AGRI Farm machinery - 2026

Catalogue and quote-
request website

The whole range by product family, with every visit turned into a
quote request.

FEATURES
Catalogue by family

Product pages

Quote request with attachment

Blog, videos, job offers

Chotrana and Sfax sites

TECHNOLOGY

WordPress WooCommerce Elementor TranslatePress Yoast SEO

Google Analytics 4

misra.com.tn -

Anchor Agency - 2026

misra.com.tn

Accueil

Fiabilité eprouvée
sur terrain

77 MISRA

Découvrir nos produits

Solutions agricoles
durables

Demande de devis

Equipements congus
pour durer
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https://misra.com.tn/

MISRA.COM.TN - THE PAGES - 1/3

L ] misra.comtn/demande-de-devis L ] misra.::om.tn.-’produit;’semi—remo|'que-ce|'eu|iere...

@ 2ezose7e3 @ consctEmisracom.tn =7 MISRA @ 2520367637 @ contsctEmisracom.tn 7 MISRA Demande de dav

Déetails du Produit

Formulaire de demande de devis

Obtenez un devis

personnalisé T y o Semi-Remorque Céréaliére

Semi-ramorgue caréalie

Muméro de Téléphone DACHVA VOIS amands vrac. Dotée d'un chas:
«216 29 367 637

et d'une ocuverture arriére automatigue, ella garamtt un: tilisation '.i"‘\::-|-.'

siire et efficace. l[déale pour fes exploitations agricoles recherchant fiabilité
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MISRA.COM.TN - THE PAGES - 2/3

@ misra.comtn/a-propos L] misracomitn/nos- prodults

@ +216 29 367 637 g contacti@misra.com.tn ﬁ— MISHA Demande de de @ +216 29 367 £37 U contact@misra.com.tn ﬁ MISRA Damande de davis

A propos | X MNos produits

o

‘o

A Propos de’ ous . Nos Produits Agricoles

MISRA - EMP AGRI
DES EQUIPEMENTS D'EXCELLENCE
POUR UNE AGRICULTURE PROSPERE

Premidre entreprise tunistenne spécialisée en agrodcalogie,

EMPAGRI

margue MISRA, congoit et fabrique d

e durables gui respectent la terre, enrichissert

les sols et accompagnent les agriculteurs vers une agriculture
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MISRA.COM.TN - THE PAGES - 3/3

S misra.com.tn/categorie-produit/travail-du-sol

@ +216 29 367 637 l@ contact@misra.com.tn W MISRA Demande de devis

Nos produits

Nos Produits Agricoles

-
-
(3]
HSIN <

VHSIN &5
]
-
L
-
VHSIN
'7 |
) | v e
L]
A v

\
|
[\
i
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¥ o
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MISRA.COM.TN - ON MOBILE

Designed for the phone first.

=7 MISRA

Perfarmance et efficacité au quo tidien

MACHINES

Découvrir nos produits  §

Farmulaire de demande de devis

Obtenez un
devis
personnalisé

Fiabilité éprouvée

sur terrain v diinformations 2 Ecrivez-nous, nous

ndrons rapidement.

Numéro de Téléphane

Solutions agricoles +216 29 367 637

Accueil Demande de devis

Anchor Agency - 2026

Détails du Produit

Semi-Remorque Céréalié

‘ =

A Propos de Nous
o
MISRA

DES EQUIPEMENTS D'EXCELLENCE
POUR UNE AGRICULTURE PROSPERE

Premigre entreprise tunisienne spécialisée

Rl aver sa margue

responsabie

& Agroécologie Durable

Robuste & Accessible

@ Innovation Agricole

Perfarmante & Fiabla

A propos

=7 MISRA

Nos Produits
Agricoles

Semi-Remorque Céréaliére
(2o 85 320 )

Nos produits

Nos Produits
Agricoles

Offset Porté-Train
{ Bsme algams a,l5)

Archives des Travail d
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EMP Aerospace and automotive industry - 2024 — 2025
oce @ EMP ACCUEIL A PROPOS SOLUTIONS ET SERVICES SECTEURS DACTIVITE
Bilingual corporate

[ ]
WebSIte I R EN ACTUALITES  OFFRES D'EMPLOI

Five trades, two sectors and certifications up front: a site built to Advesse E-ma Bifphons

convince international buyers.

FEATURES SRR g "E
R &
: Shiniiiliiid H .
@ French and English s B :
kil
® Pages per trade and sector 2
® News : i
® Quotes and job offers
42 85
TECHNOLOGY :
ot B [ ]
WordPress Elementor TranslatePress Yoast SEO 4 Jid L
i g'::guggﬁauanun
a HEETR R
Données structurées g o T
i o F SEE e
e 24t i 5 L B
1 SEIEET -
emp.tn - i § PG gt
E B Nt 3
ferity i b St § Fi
SR 4240 HEtns £l £
i e ) g
a tH
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https://emp.tn/

EMP.TN - THE PAGES - 1/3

® smp.tnfa-propos @ emp.tn/services
O emp Qeme
L 1 i TE Af

Mdresse E-mail

Mdresse E-mail Télephone

tactmemp.tn +H16] tactmemp.tn

b

A Propos

IOME | A PROPDS

Archives : Services

OME | ARCHIVES : SERVICES

EMP

A ¢ Un modele de réussite dans la
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@ emp.tn/secteur-activite = emp.tnfactualites
) A

Secteur D'activite Actualites

Nos références sont essentiellement autour des produits suivants :

B omobie \ li:i;ﬁ _"\ . E:che RSE
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@ emp.tn/services/bureau-d-ingenierie

@* EMP ACCUEIL ~ APROPOS  SOLUTIONSET SERVICES  SECTEURS DACTIVITE DEMANDE DE DEVIS

ACTUALITES  OFFRES D'EMPLOI

Adresse E-mail Télephone

mp.tn

Solutions Et Services

HOME | DETAILS

ENGINEERING & CONSTRUCTION

-rngl 1 dinnaniaria Solutions Ft Services
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EMP.TN - ON MOBILE

Designed for the phone first.

@EMP == @EMP =

DEMAMNDE DE DEVIS DEMAMDE DE DEVIS

Accuell A propos Services Archive

Anchor Agency - 2026

@EMP ==

DEMAMNDE DE DEVIS

Nos références sont
essentiellement autour
des produits suivants :

Secteur d'activité

@EMP =

DEMAMDE DE DEVIS

Actualités

QeEmMP =

DEMAMDE DE DEVIS

Solutions Et Services

HOME | DETAILS

Bureau d'ingénierie
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MAJESTE - SMTL Dairy products - 2026

Brand website

The dairy chain from collection to production, and every range with

its formats.
FEATURES
® Ranges and formats
® Company, goals, certifications
@ Production cycle
® Contact
TECHNOLOGY
WordPress Elementor Contact Form 7

majeste.com.tn -

Anchor Agency - 2026

Jetpack

& majeste.com.tn

=P~

- et
9 (L’?E"_s'f(; Société Objectifs Certifications Chaine laitiére - Nos Produits Blog Contact
N

s

La promesse S ajesté
Notre Histoire

La Seclété Méditerranéenne de Transformation du Lait (SMTL) est une B -
usine laitiere ultramodeme située au coeur de |'un des plus grands

bassins loitiers de Tunisie — Jbéniana, El Hencha et El Amra — dans la
zone industrielle d'El Hancha, sur un terrain de 11 200 m?, dont 3 600 m? '}L‘"
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https://majeste.com.tn/

MAJESTE.COM.TN - THE PAGES - 1/3

majeste.comtn/societe

L majeste.comtnfcontact 2

= =
; ’l!ri'E‘:‘"“"‘: Accuell Société Objectifs Certifications Chaine laitiére - Mos Produits Blog i ,'r!'.',':".‘"“"‘” Accueil m Objectifs Certifications Chaine laitidre - Mos Produits Blog Contact

Société

Société Méditerranéenne de Transformation du Lait

Qm’ sommes nous ?

Lo Sociéte Méditerrandéenne de Transformation du Lait (SMTL)

Contactez-Nous Formulaire de Contact

est une usine laitiere ultromoderne situge ou coeur de F'un des plus
gronds bassins laitiers de Tunisie — Jbéniana, El Hencha et El
Amra — dans la zone industrielle d'El Hancha, sur un terrain de

Sivous ovez besain d'aide, n'hésitez pas @ nous contacter en remplissont  Nom Complet *

le farmuloire survant et en loissant votre message. 11 200 m?, dont 3 600 m? couverts.

ADRESSE E-mail *
Zone industriclle El Hencha, Sfox, Tunisic

TELEPHONE

(+216) 74 885 437 Objet
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L] majeste.comtn/certiflcations

L] majeste.comtnfobjectifs

. . ' P
,-I_."i.?-}r,,-.r,i Accuell Société Centifications Chaiihe laitiére - Mos Produits Blog Contact M st Accuell Société Objectifs Chaihe laitiére - Mos Produits Blog Contact

Objectifs Certifications

. _ 8 La qualité et la sécurite allmentaire sont au coeur de nos en
ATL s'engage pour des produits laitiers sirs, conformes et de qualité

Nos engagements et ob)r'ecffjs stratégiques

Lo Société Méditerronéenne de Tronsformation du Lait (SMTL) vise & se distinguer dans le secteur de lo transformation des produits laitiers, tout en I T - g " '
- Qualité et sécurité alimentaire

respeciant les exigences légales et réglementaires cinsi que les besolns de ses clients et parties prenantes.

La Société Méditerranéenne de Transformation du Lait (SMTL) o

Pour atteindre cet cbjectif, une bonne comprehension des enjeux internes et externes est essentielle, permettant de concentrer
mis 2n place un systéme de contréle qualité rigoureux pour répondre

les efforts sur les axes suivants
oux ottentes de ses clients et garantir lo sécurité, lo santé et o

qualité de ses produits loitiers,
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Anchor Agency - 2026

& majeste.com.tn/notre-cuisine/cycle-de-production-de-fromage

P N
,l(;%}),,-g(s Accueil Société Objectifs Certifications Chaine laitiére Nos Produits Blog Contact
N

Cycle de production de fromage

Nos fromages sont dérives des meilleurs laits de vache qui sont nourris par des aliments composés de foins, mais, céréales, tourteaux, minéraux,
vitamines et des coproduits produites 0 notre usine.

Pasteurisation

Pasteurisation du lait est un traitement thermique appliqué
au lait visant a détruire les micro-organismes pathogénes et |
@ réduire le nombre total de micro-organismes tout en |
préservant au maximum les propriétés nutritionnelles et

organoleptiques du lait.

Maturation

F o S CEPIG Tt Ly WR PR, (0 W V- - CANR_ o
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MAJESTE.COM.TN - ON MOBILE

Designed for the phone first.

=
Mgt

La promesse SHajesté

Notre Histoire

La Socigté Méditerranéanne de
Troansformation du Lait {(SMTL) est une usine
laitiére ultramoderne situds aucosurde 'un
des plus gronds bassins laitiers de Tunisie —
Jbéniana, El Hencha et El Amra dans o
zone industrigle d'El Hancha, surun temain de 11

Accueil

Anchor Agency - 2026

Contactez-Nous

Sivous avez besain doide, nhésitez pas & nous
coptacter en remplissant le farmudaire suivant et

&n Inssant votre message,

ADRESSE

Zone industrielle El Henchao, Sfax, Tunisie
TELEPHONE

[+216) 74 885 437

EMAI

coptacti@smtLeam.tn

RESEAU SOCIALX

Contact

@ Z18 Henche

s
.lf{??‘.\l’r‘

Société

Sociétd Méditerral e de Transfermetion

Qu.f somme nous ?

Lo Société Méditerranéenne de
Transformation cdu Lait [SMTL) est une
usine laitiere ultramoderne situde au
ceeur de f'un des plus grands bassins
laitiers de Tunisie — Jbéniana, El
Hencha et El Amra —dans o zone
industrielle d'El Honcha, sur un terrain
de 11 200 m?, dont 3 600 m? cauverts,

e
i |lf<“i,;1".-|'|rl"

Nos engagements et objectifs
stratégiques

Lo Société Méditerranéenne de
Transformation du Lait (SMTL] vise & se
distinguer dans le secteur de la
transfermation des produits laitiers, tout en
respectant les exigences lgales et
réglementaires oinsi gue les besoins de ses

clients et parties prenantes.

Pour otteindre cet objectif, une honne
compréhension des enjeux internes et
externes est essentielle, permetiont de

oncentrer les effarts sur les axes suivants .

Objectifs

=
Majesté

Certifications

t lo securite alim
nos engagemer

Quaffte’ et sécurité

alimentaire

Lo Société Méditerranéenne de
Transformation du Lait {SMTL) o mis en
place un systéme de contréle gualité
rigoureux pour répondre oux attentes de
ses clients et garantir la sécurité, la santé

et lo qualité de ses produits laitiers.

Certifications

Cycle-de production
de fromage

et o =5 des meillaurs lnits

it naurris par désaliments

Cycle de production de
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LEDOUX - SMTL Cheese preparations - 2026

Brand website with
a professional area

Cheese preparations for everyday cooking and for professionals.

FEATURES

® Ranges and product pages
® Recipes

® Professional area

TECHNOLOGY

WordPress Elementor Pro ElementsKit Contact Form 7

ledoux.tn -~

Anchor Agency - 2026

ledoux.tn

Accueil

Voir nos produits

A propos

Produits -

N

Lédoux professionnel

100%

Qualité Garantie m
. J

Contact

N9
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https://ledoux.tn/

LEDOUX.TN - THE PAGES - 1/2

& ledouwctn/a-propos & ledowctn/ produits {#content

i B‘wm Accueil Apropos Produits - Ledoux professionnel Contact @ i (tedauf Accueil A propos Produits - Nos recettes - ionnel Contact
1 Rt ]

A propos Noa produits

Accueil @ A propos Accueil (3 Produits

%‘a \ N \ ,ﬂpropod de Rk antenrits St T A Re b et ek s
e
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& ledowctn/ pizzatella [ ] ledowtn/ pizzadousx

Loz
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LEDOUX.TN - ON MOBILE

Designed for the phone first.

Qualiteé Garantie

Des solulions
alimeniaires qui font
la différence

Couy n 1Eaires

Accueil

Anchor Agency - 2026

A propos

Accueil @ A propos

A propos

Noa produits

Accueil @) Produits

Produits

Pizzatella

Durée de conservation: 06 mais

Colisage 10 unités/cartan
Conservation : i conserver dans un endroit frais £ 6°C
* Formats disponibles:120 9,300 9,500 g,1kg

L3

Pizzatella

PizzaDoux

Durée de conservation : 06 mois

Colisage: 10 unités/carton

Conservation: A conserver dans un endroit frais = 6°C
Formats disponibles: 18 kg

L3

Pizzadoux
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L'ATELIER DENTAIRE Healthcare - 2026

Showcase website

A clear, reassuring site, illustrated by our photo shoot, presenting

treatments and making contact easy.

FEATURES
® Treatment and team pages
@ Before/ after

® One-tap contact and WhatsApp

TECHNOLOGY

WordPress Elementor Rank Math SEO

Bouton WhatsApp

atelierdentaire.tn -

Anchor Agency - 2026

Forminator

& atelierdentaire.tn

Atelier dentuire. Accueil Services -

Un joli sourire, une
nouvelle confiance

L'excellence prothétique entre technologie de précision et main

d'artiste

12 /149


https://atelierdentaire.tn/

ATELIERDENTAIRE.TN - THE PAGES - 1/3

L] atellerdentairetn/services 2 atellerdentaire.tn/a-propos

Atelier (‘,kﬂ‘hil'e. Accusil  Services ~ A propos  Avant Aprés  Contast OS +216 28 283 268 Atelier *ﬂ‘hil’e. Ao Servicez ~ A propos  Avan Aprés  Contest OS +216 28 283 268
N

13

A'PROPOR

'Pourquoi choisir
notre atelier dentaire
5]

Atelier Dent: est un laboratoire de pro e indépendant, specialisé dansla

dentisterie esthétigue et iImplantaire haut ¢

Services

Des prothéses congues avec soin pour un confort durable.

4. AN, A ' ol Rianmvaniia a
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ATELIERDENTAIRE.TN - THE PAGES - 2/3

L atellerdentaire tn/avant-apres

.
Ateﬁer (‘.k?l'l‘hll‘e. hocusil  Services ~ A propos  Avant Aprés  Contact

Avant et Apres

Sourires transformés, cas réels

Anchor Agency - 2026

e

atelierdentaire.tn/contacts

. .
Atelﬂr m“‘e. Acciei Services ~ A propos  Avant Aprés  Contact

Contactez-nous
facilement en ligne,
par téléphone ou
sur place.

[M Rendez-wous

‘ Y, +218 28 283 288

Informations de Smekobed
contact

"[ JARDING G R
MENZAN 2

R

et I} RIADH,. KHALDOUN
Enrahli ANDALDLS,
g I"\. INH.IS_IH x
el o
!'7! pr
Jumpark c‘) f‘“

2
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Anchor Agency - 2026

qtelierdentc:ire.tn/services/qIig neurs-dentaires-alineamento

. L] 5 w
Ateller dentqu’e, Accueil Services v Apropos AvantAprés Contact

Aligneurs Den
par Atelier Dentaire

La solution d'alighement invisible de haute

Alineamento, c'est la rencontre entre la techil :
des patients et des praticiens exig

corriger efficacement les malposit

[ Rendez-vous '

Pourquoi choisir les aligneurs
dentaires Alineamento a

iccompagnement clinique personnalisé, au service
I8, cette solution d'alignement invisible permet de
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ATELIERDENTAIRE.TN - ON MOBILE

Designed for the phone first.

Un joli sourire, une
nouvelle confiance

L'excebence prothétigue entre technologle de

précision et main dartiste

Accueil

Anchor Agency - 2026

Services

Des prothéses congues aves sain, pour un

canfort durable

Courcnnes & Bridges

Services

Pourquoi
choisir notre
atelier
dentaire ?

Atalier Dentaire

haut de gamme.

Paurquoi choisir notre

Auclier dentaire. a

Avant et Apres

Souriras transfarmes, cos réeals

Les facettes dentaires

Avant et Aprés

Informations de
contact

Contactez-nous facilem

& par Atelier Bémtalre

Pourquoi
choisir les
aligneurs

Aligneurs dentaires Al
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ZEET Olive oil - 2026

E-commerce website

A shop built to convert, inside the brand world we created: flavours,

packs, ordering in a few taps.

FEATURES

® Product page per flavour

@ Cart, account, wishlist

® Mobile navigation bar

® Bilingual

TECHNOLOGY
WordPress WooCommerce Elementor Pro
Yoast SEO Google Site Kit Pixel Meta

zeet.tn -

Anchor Agency - 2026

TranslatePress

& zeettn

ACCUEIL NOS ZEETS & PROPOS  CONTACT BLOG

nos Zeets

VZaN

3\ * Squeeze, Drip, § Taste the Vibes! '& Squeeze, Drip, § Taste the Vibes! &

LOGIN | REGISTER Q (':7 o wasop00

Squeeze, Drip, § Taste the Vibes! & S
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https://zeet.tn/

ZEET.TN - THE PAGES - 1/3

& zeettnfboutique-zeet
ACCUEIL MOS ZEETS APROPOS CONTACT BLOG

Loain fReaisTiR - (O ) \_:".-_.;n,onn

zeettn/produit/zeet-au-basilic

ACCUEIL

BOUTIQUE ZEET APROPOS  BLOG

v
LOGIN [ REG@STER () @

US—H) M)
Fresh 'dl.gl.ul.!.lb' 30?
Zeet au Basilic

«.212,000

Gme naturel du

les receties

mediterrandann CET s préparations en toute simplicitd
ﬁ.jo uter au panier
DESCRIFTION AVIS (2} SHIPPING & DELIVERY
PRESSEZ ASSAISONNEZ SAVOUREZ
H Un Format sgueeze p
- Fap
‘?,' Dérouvrer idldqance Contrile total de la guantité

r man
Show: 9 | 12 ] HH

Plus besoin de verser

Format pratigue et ergonomigue

Parfait pour boutes vos recettes

7 -Jﬁ
o
-
—

1
| ]

QR E—— ] s—— a b
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ZEET.TN - THE PAGES - 2/3

L zeettn/a-propos

ACCUEIL  MOS ZEETS AFROPOS CONTACT BLOG

Anchor Agency - 2026

-

Loan fReaisTiR - () 1._;_'L-.;n,nun

LART DE L'HUILE DXOLIVE

Chez Zeet, chague goutte dh

5 pour vous offrir un produit 3 la Fols authentigue @

Mos huiles sont pressées 8 froid et disponibles dans un pratique

nt et spouter une touche de

Format squeeze, pour doser Facileme
godl & tous vos plats. Découvrer nos saveurs parfumées unigues

Ou BNCONE HEtUre, chacune congue pour

citron, baskic, pi

blimes vos recetbe

pilles

00

-] zeettn/contact-us

Loain fRecisTER - (O () 1._;"L-.m,nmn

ACCUEIL  MNOS ZEETS APROPOS CONTACT BLOG

Takiag
a5

Harimella Olive Cil Company (Les B
maouling Bauricha) 1

QHG, Unnamed Aoad, Turki,

" Saolivian
Bor Codis B Menzel

Al e : T -
arc. Mational ® Aulgid e e
Houkarning | e halled ]
W
4 J ~ ,
y o o =
| =k Harimebly Olive —
f - il | N Oil Campany (Les
Fl Wrnaghat. Mebel Dusl ST ] s B {
i :{c’ e ] L

Hir Mcheige |
ol Lln L f

I J {

f — Y, f |

| b, & A |

/ Sy Seminfa |

{ Y \ i N B r
& 4 /' Iaghowan

L e ~ — . 3
=girHalria ol =B~ Bou Bim
faghe 42 2 i £ i,

/ A b
.J-Maua e Parc National il ala \ I
F sy T # . Printiel ~ e P Rasanrin vhvess | Tanné 6 Gnngle  Cond:

C - [ I E - I I t.
N'hésitez pas 3 nous contacter powr taute question ou préoccupation

concernant les produits 3 base dhuile d'olive,
VOEre nom ‘okre Prenom

+ Harimella Olve O Company
J Phone: +216 99 965 265 Numére de Téléphone
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ZEET.TN - THE PAGES - 3/3

$ zeet.tn/ produit/zeet-au-piment

0
ACCUEIL BOUTIQUE ZEET APROPOS BLOG LOGIN [ REGISTER Q 7

-

Spicy "PJN” 300 ml
Zeet au Piment

«.212,000

Zeet au Piment est une huile dolive, pressée a froid, délicatement relevée au
piment pour apporter du caractére et de l'intensité a vos plats. Quelques
pressions suffisent pour transFormer vos recettes avec une touche épicée, f
savoureuse et parfaitement équilibrée. Idéale pour les amateurs de sensations

Fortes.

+ Ajouter au panier

DESCRIPTION AVIS (3) SHIPPING & DELIVERY

PRESSEZ.ASSAISONNEZ. SAVOUREZ.

' Un Format squeeze pensé pour une utilisation

rapide, propre et précise. Avec Zeet, chaque

geste devient simple et maitrisé.

';{4'3, , | Contrdle total de la quantité |
1 ) Découvrez : ]
ANt |
ol ) i

i ' Plus besoin de verser

lintensité de Zeet Mharher, une

huile dolive issue dune : Format pratique et ergonomique

Anchor Agency - 2026 120 /149



ZEET.TN - ON MOBILE

Designed for the phone first.

Accuell

Anchor Agency - 2026

Man oo mg e

E e m

93 =) <9
| pblddl Jalil

b

Boutique Zeet

Zeet au Basilic

LART DE LHUILE DXOLIVE

A propos de la marque
Zect

A propos

= memu m

e < meneel
o) Al £ g ol
R M = PRI
arc Mationa Y P
Baiknrning Béni Khalisd
. s

= arad

: Harimedla Olive
A il Company {Los

hr}

PLERSE A SV M me

eS|

y y % 3
A -
Sogle
F;

SE (ke cactoaprapt e 2078 Googin (o fan d ikt en

Contactez-nous

i precccu pat

es prodults 3 base d'hulle

Contact us

Zeet au Piment
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& organica.tn

ORGANICA Skincare - since 2024 4. Livraison Gratuite A Partir de 150 DT 4_

E-commerce website, S
built and run by Anchor

Over a hundred products sorted by need, routine packs and a simple
romo

FEATURES c o e (B oo

 otatogue by e Octobre hhose R O
1 | %

® Online or cash-on-delivery payment | - _ORGAN'CA

® ECOCERT certification HUTURSLERS DTS

MCCLERL BOUTHNIE EN LIGNE PACKS CERTIFIMCATION BLOWG A PROPOS L

® Advice blog
TECHNOLOGY 5
WordPress WooCommerce Rank Math SEO Mailchimp - : [
PixelYourSite WhatsApp ;- .
'- o

organica.tn -
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https://organica.tn/

ORGANICA.TN - THE PAGES - 1/3

] erganica.tnfboutique-organica ] organica.tnfproduit/ pack-peau-seche

Accuel | Packs | Pack Soin Peau Séche visage LA ]

Boutique-Organica

Pack Soin Peau Séche visage

1 & BEURRES HYDROLATS & LOTIONS MINCEUR PACKS POUDRES & ARGILES SOINS CHEVELX SOINS CORPS SOINS HOMME

U Praguns [ s L] M= L iy 48 2 Produfis

DT 147,000

els por rourir, hydratar et protéper |a pean au

FILTRER PAR PRIX fAccisl | Boutigue-Organica Montrer: 9 /12 / 16 | 24 S Tri par tarif décroissant

Prix . DT 0 — DT 200

CATEGORIES DE PRODUITS

St

-

SOINS VISAGE a7 g
i

- . ¥ : - @ @

-
HLUILES & BEURAES 18 gﬂ- 3
SOINS CORFS 16 d
Pack BRONZAGE d'éré Organica Pack Soin Pean Séche visage Pack coup d'€clar

BIRNCEUR B
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ORGANICA.TN - THE PAGES - 2/3

] organica.tnfcategorie-prodult/soin-visage ] organica.tnfcertification-ecocert-organica

RGANICA

Certifications et Normes de

=SOINS VISAGE Qualité

HUILES & BEURRES HYDROLATS & LOTIONS ~ MINCEUR  PACKS FOUDRES £ ARGILES: suluscuEUEux S0INS CORPS  SOINS HOMME Eengagement qua“té d'Organica
14 Praduiis PR B Prouits 20 Prodduits 0 Prodiss 17 Produits Eroduiis
Organica se disfingue comme une margue de cosmétique bio et naturelle de
référence en Tunisie, aliant savoir-faire focal et normes intemationales
Depuis sa création, ka margue s'est donnde pour mission d'offrir des prodults
de soin respectueuy de la peau, des cheveux et de Penvironnement, en
s'appuyant sur des ingrédients rigoureusement sélectionnés, issus de
l'agriculture bictogigue tunisienne. Chagque produit reflate une exigence de
lransparence, de quakibé el dauthentic

FILTRER PAR PRIX ArcieEi | SOINS VISAGE Montrer: 39 /12 18 [ 24 o

Tri par tarif décroissant
L'engagement d"Organica repose sur une demarche claire © garantir la qualité,
la tracabilité et la sécurité de chaque soin. De la selection des matiéres

premeras & la lormulation Anale, oul st pense poul présener [a pureld des
Prix ! L ; ;

oTe-—-0TT0 actifs naturels ef assurer une tolerance optimale, méme pour les peax les plus
sensibles. Cette philosophie se traduit enalem par une production

responsable et durable, minimisant Mimpact environnemental

CATEGORIES DE PRODUITS . -
Dans un marché o0 beaucoup se revendiquent "naturels”, Organica fait la

POUDRES & ARGILES & différence par la preuve. Ses produils ne reposent pas sur Lne promesse
SOINS VISAGE o marketing, mas sur des certifications internationales reconnues,
- notamment ECOCERT, gage de confiance el de crédibilité, Cet ancrage dans
Crime hydratamto 1

des standards stricts permet & Organica de se positionner pammi les meilleures
marques de soins visage et de cosmétiyues bio en Tunlsle, reconnue
SEnum Vivemiee C 50 ml Cabme de four Anti-Age somi Ecran Solake Aatl-kge SPF50 Telngé 50 gr autant pour 1a performance de ses tormules gue pour son athigue:

Nemoyani & Cebmaduilians a

Gl Hydratan 2
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@ organica.tn/blog

ORG N[C:A\ ACCUEIL  BOUTIQUE EN LIGNE PACKS CERTIFICATION BLOG APROPOS CONTACT Q ,Q .‘ﬁ:,'o DT 0,000

Blog

Huile de pépins de courge prostate
: bienfaits, études et conseils

L'huile de pépins de courge prostate est une huile
vegetale p...

SONTRGIER KA LECTHRE Huile de Nigelle : le secret naturel

pour une peau saine, des cheveux

forts et une meilleure routine
heauté OrgaFig — Huile de Pépins de
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ORGANICA.TN - ON MOBILE

Designed for the phone first.

4. Livraison Gratuite A Partir de 150 DT J_ J._ Livrason Gratuite & Partir de 160 DT J_ J,. Livialson Gratuite A Partir de 160 DT | 4. Livraison Gratuite A Partir de 150 DT 4., Livratson Gratuite & Partir de 150 DT J_

= wn  ORGANICA o - ORGANICA S ww  ORGANICA e ORGANICA e ORGANICA

., Liviaison Gratuite & Partir de 160 DT J_

( )R{_. ANICA

utique-Organica

{ Boutique-Organica | 4 ACEL SOINS VISAGE

12 sur 130 résultals Afichage t 12 sur 27 résulta

= Afficher la barre latérale . s i = Affficher Ia barre latérale

Huile de pépins de courge prostate :

bienfaits, tiudes et conseils

Pack HRONT AGE o éné Drganica Fack Sain Pean Séche vsage femlll Packs S e Y itamene O S0l ke e Jrar A

OT 180,500

Pack 5oin Peau Séche visage DT 62,100
CONTINUER LA LECTURE
DT 147,000

-

Certifications et Mormes de
Qualité

Fasch ol ar Fack Hytlea Gl
T

i v P 2 fid o W i

Boutinus Les filtres Mon compie Beatigue i m Boartigue

Accueil Boutique-Organica Pack Soin Peau Séche v SOINS VISAGE Certifications ECOCERT
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BYOKOB Skincare - since 2024

Online shop
dressed by Anchor

We dress the shop season after season: banners, featured packs and
offer visuals, in line with the campaigns.

FEATURES

® Face, body, hair shop
® Routine packs

® Seasonal banners

® Ads and shop insync

TECHNOLOGY

WordPress WooCommerce Rank Math SEO Google Tag Manager

Pixel Meta

byokobcosmetics.com -

Anchor Agency - 2026

& byokobcosmetics.com

BYOKOB

Visage 0
Corps @
Cheveux %

Accessoires

Gratuite A Partir de 150 dt sN

Accueil  Boutique Packs Apropos Confact Blog

Malwedcmenl Bl modncdkon

o D v,

i
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https://byokobcosmetics.com/

BYOKOBCOSMETICS.COM - THE PAGES - 1/3

B byokobecosmetics.com/boutique

byokobcosmetics.com/product/pack-vita- Ift-anti-age

BYOKOB

Bouﬁqua Accusil | Boutique

Product categories
Accessoites

Chaveux

Corps

Corps Hulle

Crame Hydratante
Eaux Flarales

Ecran salaire
Gommage Pour Le Corps
Huile

favres

Masgues et Gommages
Metayant Et Tonigue
Pachks

Farfum Capillaire
Parfum Suprime

Anchor Agency - 2026

Accueil Bautigue Packs

Pack Shina Bright

3 160,000 — o3 164,000

2

i

e
il
iy
X 2%
—

m

A propos

L

Gel Naftayant Shing

2,322,500 — 231,500

Contact Elog

Show: 9 12/ 18/ 24

o2

Créme Cheveux Leave-

2.3 25,000 — o3 75,000

Tri paar popalarita

Ecran Solaire SPFS0+

=3 49000

Jo

(v

BYOKOB

Accueil / Visage / Pack Vita-Lift Anti-age

BYOEE

Accueil

Boutigue

Packs A propos Contact Blog

Pack Vita-Lift Anti-age
. 142,000

Description

Vita-lift &5t congue pour revitaliser votre peau et raviver sa vitalitd, Chague produit ast
spécialement formulé pour offrir une expérience luxususe tout en ciblamt les signes du
vieillissemant cutané.

Le pack contient ¢

= Mousse Netioyante Vita-Liff 4 la Vitamine BS
= Tonigue Vita-Lift
« Huile de Pépins da Figue de Barbarie Bio 15 mil

= Creme Vita-Lift

Cammander

1 |+ Agouter Au Panier

a (B Qo &

« B >
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BYOKOBCOSMETICS.COM - THE PAGES - 2/3

@ byokoboosmetics.com/product-category/visage

Gratuite & Pa

\ Partir de 150 di ==

L byokobcosmetics.com/fabout-us

Gratuite & Partir de 150 dt «=

BYOKOB

ViSElge Accusil / Visage

Product categories
Accessoifes

Chovoux

Corps

Corps Hulle

Créme Hydratanfe
Eaux Flarales

Ecran salaire
Gommage Pour Le Carps
Huila

avres

Masgues et Gommages
Metayant Et Tonigue
Pachks

Parfum Capillaire
Parfum Suprima

Anchor Agency - 2026

Accueil

Pack Shina Bright

3 160,000 — o3 164,000

LV

Boutigue Packs

A propos

&3

L

Gel Nattayant Shing

0,322,800 — .5 31,500

s

Contact Elog

Show: 92 /12 /18 / 24

Ecran Solaire SPFS0+

23 89,000

aQ B Q0

Tri paar popualarita

Pack Vita-Lift Anti-Age

.3 12,000

2 BYOKOB

Accueil Boutigue Packs A propas Contact Blog

a. B Qo &

NOTRE HISTOIRE

an 2020 & Gabés, BYOKOB a été initiée par des
passionnés d'ingénierie des procédés chimiques pour défier
les normes fraditionnelles de la beauté. La margue met en
avant une vision partagée qui va au-dela des standards
superficiels, favorisant une communauté inclusive. Chez
BYOKOB, la beaute
unigue de l'individualité, ce qui se refléte dans son nom :
"Be Your Own Kind of Beauty" (BYOKOB).

"

Notre Engagement

= Chez BYOKOE, nous allions responsabilité et innovation pour offrir des produits
respectueus de la planéte et du bien-étre. Formulés avec des ingrddients
biologiques et sans substances agressives. nos soins garanfissent un impact
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BYOKOBCOSMETICS.COM - THE PAGES - 3/3

Anchor Agency - 2026

& byokobcosmetics.com/contact

4l Livraison Gratuite A Partir de 150 dt <8

g B 90 K

BYOKOB Accueil Boutique Packs A propos Contact Blog

Contact

Home / Contact

130 /149



BYOKOBCOSMETICS.COM - ON MOBILE

Designed for the phone first.

#f Livraison Gratuite A Partir de 150 dt =8 #H Livraison Gratuite A Partir de 160 dt 8 &l Livraison Gratuite A Partir de 150 dt o

BYOKOB = - BYOKOB = BYOKOB

Boutique Accusil / Boutigue Aol g

= Show column

A

J:l

—

Pack Shine

Gel Netlayan!

w2 160000 —
=3 164 000 oy FDEOD —
Chaix Das Optione w2 31,500

Chaix Dos Opticns
Accueil Boutique

Pack Vita-Lift Anti-&g
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#f Livraison Gratuite A Partir da 150 dt =8

BYOKOB

Visage Accueil / Visage

= Show column

Brmidn

]

>
i i}
Bl %

Pack Shine
Gl Medhoyant

23 160000 —
w3 164,000 i3 22,600 -~

Chaix Des Dptions wea BLHEd

Chalx Des Opticns

Visage

&8 Livraison Gratuite A Partir de 160 dt 8

BYOKOB

NOTRE HISTOIRE

« Fondée en 2020 a4 Gabés,

BYOKOB a été initiée par des
passionnes d'ingénierie des
procédés chimigues pour
défier les normes

traditionnelles de la beauté. La

margue met en avant une
vision partagée qui va au-dela
des standards superficiels,
favorisant une communauté
inclusive. Chez BYOKOB, la

beauté est pergue comme une

A propos

&8 Livraison Gratuite A Parfir de 150 dt =8

BYOKOB

Contact

Hame / Contact

Contact



ANCHOR AGENCY Our website - 2026

Custom trilingual website

Three languages including right-to-left Arabic, a multi-role back
office, forms wired to a CRM and private client areas.

FEATURES

® French, Arabic (RTL), English
® Budget estimator

® Case studies and videos

® Real-time client areas

TECHNOLOGY

PHP 8 sur mesure SQLite CRM intégré Déploiement continu

Données structurées

anchor.tn >

Anchor Agency - 2026

anchor.tn/fr

0\ anchor agency

Services Réalisations

Tous les
reqards sur

I

L=

ion, publici

Réserver mon diagnostic

Tarifs

Agence

Blog

Contact

0-

votre marque.

& et : nous construi
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https://anchor.tn/

ANCHOR.TN - THE PAGES - 1/3

L ] anchor.tn/frf realisations L ] anchor.tn/frf |'Eemliscnion-s,l'gc:c-tu nisie

7~ anchor agency s ; ons  Tarlts  Agence ac A\ anchor agency

Réalisations et
études de cas

“prospect divisé par

4,7 encing mois .-

ImEtagr am

BJECTIF i ro Générer des de ( Vendre plus en ligne Lancar une margque ou un produit

Moto, ecooter et naw & imentaire & produits d ande ¢ imation
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ANCHOR.TN - THE PAGES - 2/3

L] anchor.tn/frfestimer- maon-hudget L 2 anchortn/ar

A anchor Oslﬂn cy 5 -3 U 13 \penoe . 5 o [FER - Aigaal Al it TN wils il ™\ anchor Qgenﬂy

Estimez votre
budget marketing

Lclo e o

Quel est votre objectif principal ?

Me faire connaitre Générer des damandes (leads)
Vendre plus en ligne Lancer une marque ou un produit

Structurer tout mon marketing
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ANCHOR.TN - THE PAGES - 3/3
@ anchor.tn/en/services

M\ anchor agency Services  Case studies  Pricing  Agency Blog Contact

Our digital

marketing services

Six areas of expertise working together to attract, convince and
convert your customers.

01 02 03
© Y @ Y @ 2
Outsourced Digital advertising: Social media & photo % @

marketing leadership Meta & Google Ads [ video production
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ANCHOR.TN - ON MOBILE

Designed for the phone first.

A ancher agency @ EN g A anchor agency @ EN g = S anchor agency @ EN g A ancher agency @ EN g = e EN FR #3 anchor agency A anchor agency FR @ E =

Lis Estimez votre ¢
S Réalisations et Our digital
Tousles études de cas marketing
regards sur - : s e i services
votre marque. : ir is - o

S g5

Llhouce e

uteur officiél

VOTRE OBJECTIF

eserver mon diagnasti s | 1edinie \ | e Fo L a1 @
Générar des demandes 5} C ‘
Gl ATIDMN  DEREGRMA web - CRM 2 32 2g 31 pha

Outsourced
e g marketing leadership

Vendre plus en ligne

Lancer une marqua o y produit Ermpn - -
’ : ANCEr UNe Marque ou un produi l.‘. > B P i Bl r
# Estimer mon budget ® Estimer mon budget ® Estimer mon budget Quel est votre obiectif E - without hiring: M ® Gotaguote

Me falre cannaitre . rinci pal 2 ane re

Accueil Réalisations et études Un colt par prospect d Estimez votre budget m e e e v B Our digital marketing

Anchor Agency - 2026 136 /149



MAJESTE & LEDOUX - SMTL Dairy products - El Hencha - 2025 — 2026

Two brands, two websites, a
cheese maker's comeback.

THE BRIEF

Top-quality products, but an image that did not show it. Majesté had to reassure on origin; Lédoux, its

everyday brand, had to find its personality again.

OUR CHOICES, AND WHY

o Behind the scenes as proof Teams, machines and production steps photographed in the actual factory.
e A brand architecture Majesté for quality, L€doux for convenience.

e Two audiences, one site Recipes for families, a trade area for food service.

One well-prepared shoot day feeds social media for
months.

websites live ranges showcased brands entrusted by the same group

Anchor Agency - 2026 Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential. 137 /149


http://127.0.0.1:8097/en/case-studies/majeste-dairy-rebranding/

CREATIVE WORK - MAJESTE - 1/2

What we produced for Majesté.

|
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CREATIVE WORK - MAJESTE - 2/2

And more.
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VIDEOS - MAJESTE

In motion.

In the online version, click a video to play it. - See the case study and videos
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Chaque dent
estune

Be the answer, on wlw/ ceuvre
Yy s d'art
Google and in ChatGPT. b

THE BRIEF

SEO & Al VISIBILITY Service 06 - L'Atelier Dentaire - anchor.tn

Your customers no longer just type keywords: they ask Google, Maps and Al assistants. The answer
needs to be you.

OUR CHOICES, AND WHY
o Among the first to explain L'Atelier Dentaire: an audit showed that almost no dental lab talked about
prostheses online. The space was there for the taking.

e A site built for Google atelierdentaire.tn presents the treatments, the team and the lab, with educational
content: veneers or crowns, implant or full arch.

e Readable by Al anchor.tn publishes a summary for assistants (llms.txt) and structured data on every page.

WHAT WE TAKE AWAY

SEO is built in from the site’s design stage, not added

among the first labs to explain their craft L'Atelier Dentaire sets its sights on France afterwards.
online

languages on anchor.tn: FR - EN - AR
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http://127.0.0.1:8097/en/case-studies/latelier-dentaire-tunisia/

CREATIVE WORK - L'ATELIER DENTAIRE - 1/2

What we produced for L'Atelier Dentaire.

Chaque dent La maitrise esthétique
au service de votre
ATELIER DENTAIRE * est une °
")

Esthétique et technologie dentaire g ' g uvre s o u r I re
& . i&? s
r ¢

‘art

ATEI lER DENT.-\!RE

.|.25cms

d'expertise

C(:)l.l.‘().".ﬂ&.‘-f;
Full arches
e

with confidence
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CREATIVE WORK - L'ATELIER DENTAIRE - 2/2

And more.

Atelier dentaire.

pgpinatslateld ol | |

Pour sublimer

chaque
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VIDEOS - L'ATELIER DENTAIRE

In motion.

In the online version, click a video to play it. - See the case study and videos
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WHO TRUSTS US

They trust us.

Distributors, manufacturers, consumer brands, schools, start-ups and institutions: 12
industries, one standard.

Anchor Agency - 2026 145 /149



CLIENTS AND PARTNERS

Brands, groups and institutions.

AUTOMOTIVE & MOTORCYCLES BRANDS & INDUSTRY

&G acacmotor [H AWVAL @ m‘{:ﬂg ORGAN ICA @ g}gjggg

Great Wall TOHATSU NATURAL PRODUCTS
R \/ OSOMEF QEMP 93V -
vwarm ..
EDUCATION, SERVICES & START-UPS INSTITUTIONS & PROGRAMMES

\__ Mg &n ceusre par: N o’ —

™
wiecode ] ronosmion runisie
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ALL OUR CASE STUDIES

26 case studies to read and watch on anchor.tn.

Automotive
GAC - HAVAL

Industry & agriculture
Misra - EMP - SOMEF - Bayoudh Métal

Education & training

ESPRIMS - Tunisie Performances

All case studies and videos on anchor.th -

Anchor Agency - 2026

Motorcycles & marine
MB Motors - Tohatsu - Senke

Energy
Stark

Tourism & events

Vision Voyages - Tunisia Sports Festival

Food & beverage
Zeet - Majesté - Lédoux - Vinky

Beauty & health
Miravella - Organica - Byokob - NOPALEOCR - L'Atelier Dentaire

Apps & e-commerce
Split - DiokoAssur - Warm
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HOW WE WORK

Four values, four phrases you will hear.

01 02 03
Depth Clarity Commitment
“Let’s start with the audit.” “Here is the result, and what “We stay until it delivers.”

we are changing.”

One point of contact, a clear plan, a transparent monthly fee and a report every month, measured
against the target.

Anchor Agency - 2026

04

Momentum

“What if we went further?”
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LET'S WORK TOGETHER

All eyes on your
brand. Starting now.

Let’s start with a free marketing audit: your data, your market, your competitors.

You leave with clear findings and a direction, whether you work with us or not.

The future belongs to those who measure it.
Book my free audit e

anchor.tn contact@anchor.tn +216 27 787 949
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