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A N C H O R  AG E N CY  ·  C A S E  S T U D I E S  &  S E RV I C E S  ·  2 0 2 6

All eyes on
your brand.
Five years of projects, a new identity, and a method built for the
AI era.



That is exactly what we have done with our clients since 2021: build, measure, start again.

The best way to predict the future
is to invent it.
Alan Kay, computer scientist

“
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A N C H O R  AT  A  G L A N C E

Your marketing
department, not just
another supplier.
Anchor Agency is a digital, creative and performance agency
based in Tunisia. We bring strategy, creative and performance
together in one team, with measurable targets and a report
every month.

2021
year founded

26
case studies published
on anchor.tn

12
industries served

6
countries reached by
our campaigns

6
disciplines under one
roof

5
steps in our method
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W H Y  W E  A R E  C H A N G I N G

Five years on, we
are changing.
Not just our logo. Our method, our management and the way we sell. Because marketing
in 2026 looks nothing like marketing in 2021.



2 0 2 1  →  2 0 2 6

Our clients’ world changed
faster than their agencies.
In 2021, Anchor Agency was born with a simple promise: “Digital Marketing Solutions”. Pages to manage, ads to
launch, visuals to deliver.

Five years later, our clients are car distributors, certified manufacturers, consumer brands and schools. They no
longer ask us for posts: they ask us for leads, sales and decisions.

Meanwhile, attention is won or lost in seconds, advertising has become algorithmic, and AI is everywhere: in
creative work, in analysis, and in the way customers search for a brand.

Marketing is no longer about the stuff that you make, but about the stories you tell.
Seth Godin
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O U R  I D E N T I T Y

From a supplier’s logotype to a symbol of direction.

202 1

Anchor Agency · Digital Marketing Solutions

Futuristic lettering and a promise of execution. It served us for five years,
but it said “solutions”, not “results”.

202 6

Double-arch symbol + wordmark

Two arches, an eye, a base: a brand that says what we do, make you visible
and help you grow, with our feet firmly on the ground.

Black, cream and a bold, rare orange (10% of the surface): in a market saturated with “tech” blues and purple gradients, a brand you recognise at
first glance.
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T H E  SY M B O L

One double arch,
four meanings.

AA The A of Anchor and
the A of Agency
An arch is an A without its crossbar.
The two overlap: the agency and its
clients move forward together.

+20% Growth
The orange arch rises 20% higher
than the first: before Anchor, then
with Anchor.

● The eye, visibility
At the centre, an orange pupil: all
eyes on your brand.

— The ground, the anchor
A strategy that holds, with both feet
planted in data.

A logo derives its meaning from the quality of the thing it symbolizes, not the other
way around.
Paul Rand
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I N  T H E  E R A  O F  A I

A rebuild in four dimensions.

01
Visual
A cleaner, stronger identity: symbol,
colours, typefaces and usage rules,
documented in a 47-page guide.

02
Method
A five-step method, from diagnosis
to reporting, with data at every
step. Nothing launches without a
measurable target.

03
Management
Outsourced marketing direction:
one lead, one team, monthly rituals,
and real-time dashboards open to
our clients.

04
Sales
We measure all the way to the sale:
from click to form, from form to
CRM, from CRM to showroom. Our
clients judge us on leads, not likes.
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A I  AT  A N C H O R

AI speeds things up. Strategy stays human.
What AI does with us

Analyses thousands of rows of ad data and spots what is changing.

Produces more variations so we test faster, without lowering quality.

Feeds real-time dashboards, with insights and recommendations.

Makes our clients visible in answers from ChatGPT, Gemini and Perplexity.

What remains our craft

Understanding a market, an end customer and a showroom salesperson.

Choosing an idea, a name, an angle: taste cannot be automated.

Shooting on location: in ports, factories and laboratories.

Holding the course with our clients, for the long run.

AI won’t replace humans, but humans with AI will replace humans without AI.
Karim Lakhani, Harvard Business School
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O U R  M E T H O D

Probe, anchor, create,
propel, measure.
An anchor takes method to handle. Ours makes every engagement predictable, and every
result easy to read.



T H E  A N C H O R  M E T H O D

Five steps, one cycle that starts again every month.

1

Probe
Diagnosis, data, audiences,
competitors. Every plan starts
from the facts.

2

Anchor
Strategy, targets, budget and KPIs,
agreed together.

3

Create
Content, shoots, identity, website:
every piece serves a step in the
customer journey.

4

Propel
Meta and Google campaigns, SEO,
distribution, influence.

5

Measure
Reporting, optimisation, then a
new cycle.

If you cannot measure it, you cannot improve it.
Attributed to Lord Kelvin
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M E A S U R E ,  I N  R E A L  T I M E

Our clients see
their campaigns
the way we do.
Every client has a META ADS space on anchor.tn: hour-by-hour
results, the last 7 and 30 days, audience, creatives, comments,
insights and recommendations, plus a PDF report in three languages.
Private, read-only access.

Meta data refreshed automatically

Recommendations recalculated for the period

PDF report in FR · EN · AR in one click

A real client dashboard, with amounts and volumes blurred.
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S E RV I C E S  &  C A S E  S T U D I E S

Six disciplines, one team.
For each discipline: the client’s brief, our choices, and what they changed.



O U R  S E RV I C E S

From strategy to sales.
01

Outsourced marketing direction
A marketing director and a full team, without hiring.

MB Motors · ESPRIMS · Miravella

02

Meta & Google Ads
Campaigns managed on cost per lead, not on likes.

GAC · HAVAL · Miravella

03

Social media & production
Reels, carousels and shoots produced by our own studio.

Tohatsu · Senke · Vinky

04

Creative & branding
Name, logo, brand guidelines and packaging: one
consistent brand everywhere.

Misra · Stark · NOPALEOR

05

Websites & e-commerce
Fast, multilingual, search-optimised sites built to
convert.

Zeet · Majesté · EMP

06

SEO & AI visibility
Get found on Google and Maps, and cited by AI
assistants.

L’Atelier Dentaire · anchor.tn
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01
Outsourced
marketing direction
Many companies invest in marketing without direction: isolated actions,
scattered budgets, results nobody measures. We step into the marketing
director’s role, with the team that comes with it.

The aim of marketing is to know and understand the customer so well the
product or service fits him and sells itself.
Peter Drucker
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MB MOTORS Suzuki Moto · Senke Motor · Tohatsu · April – July 2026

Three brands, one showroom,
one marketing direction.
T H E  B R I E F

One distributor for city scooters, motorcycles and Japanese outboard motors. Senke had no page at all,
Tohatsu’s Instagram needed relaunching, and Suzuki’s was almost dormant.

O U R  C H O I C E S ,  A N D  W H Y

3
brands and 6 social accounts managed

×2.4
Tohatsu Facebook community in three
months

×3.4
visits to the Suzuki page, April → July

W H AT  W E  TA K E  AWAY

Every brand needs its own voice, even under one roof.

See the case study and videos

One page, one audience, one style Riders aged 18 to 44, fishermen and boaters, a bilingual urban audience:
three distinct voices.

1

Two phases Awareness and content first, then performance: leads, calls, messages.2

A signature format per brand “70 years” for Tohatsu, ASMR for Senke, city life for Suzuki.3

Anchor Agency · 2026 16 / 149Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential.

http://127.0.0.1:8097/en/case-studies/mb-motors-suzuki-senke-tohatsu/


C R E AT I V E  WO R K  ·  M B  M OTO R S

What we produced for MB Motors.
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V I D E O S  ·  M B  M OTO R S

In motion.
In the online version, click a video to play it. · See the case study and videos
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ESPRIMS Engineering school · 2020 – 2023

Three years of growth, up to
the acquisition by Honoris.
T H E  B R I E F

Recruit students in Tunisia and sub-Saharan Africa, structure sales follow-up and raise the school’s
perceived value.

O U R  C H O I C E S ,  A N D  W H Y

5%
of leads converted into enrolled students

6
countries covered

3 years
of partnership, up to the acquisition

W H AT  W E  TA K E  AWAY

A better-perceived brand also means a company
worth more.

See the case study and videos

A measured funnel KPIs at every step, from lead to enrolled student.1

Six countries Digital and offline campaigns in Tunisia, Senegal, Gabon, Mauritania, Côte d’Ivoire and DR
Congo.

2

Train the team CRM, WhatsApp, calls, email and sales pitch: marketing stops where selling begins, unless
you train the sellers.

3
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http://127.0.0.1:8097/en/case-studies/esprims-engineering-school/


C R E AT I V E  WO R K  ·  E S P R I M S

What we produced for ESPRIMS.
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V I D E O S  ·  E S P R I M S

In motion.
In the online version, click a video to play it. · See the case study and videos
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O U T S O U R C E D  M A R K E T I N G  D I R E C T I O N

Partnerships that last.

F O O D  S U P P L E M E N TS

Miravella
B2C and B2B strategies, content, 3D, advertising, trade fairs
and website, since 2023.

Since 2023

TO U R I S M

Vision Voyages
Annual plan, FR · AR campaigns by destination, two websites
and training in lead management.

Since 2021

I N D U ST RY

Groupe Bayoudh Métal
Four industrial brands, one strategy: content, B2B campaigns,
catalogues and trade fairs.

2021 – 2022
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C R E AT I V E  WO R K  ·  M I R AV E L L A  ·  1 / 2

What we produced for Miravella.
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C R E AT I V E  WO R K  ·  M I R AV E L L A  ·  2 / 2

And more.
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V I D E O S  ·  M I R AV E L L A

In motion.
In the online version, click a video to play it.
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V I D E O S  ·  M I R AV E L L A

More motion.
In the online version, click a video to play it.
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C R E AT I V E  WO R K  ·  V I S I O N  VOYAG E S

What we produced for Vision Voyages.

Anchor Agency · 2026 27 / 149



V I D E O S  ·  V I S I O N  VOYAG E S

In motion.
In the online version, click a video to play it.
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C R E AT I V E  WO R K  ·  G R O U P E  B AYO U D H  M É TA L

What we produced for Groupe Bayoudh Métal.
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V I D E O S  ·  G R O U P E  B AYO U D H  M É TA L

In motion.
In the online version, click a video to play it.
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02
Meta & Google Ads
We manage on cost per lead and return on ad spend (ROAS), tracked all
the way to the CRM. A successful campaign is not judged by its likes, but
by what it brings to the showroom.

Half the money I spend on advertising is wasted; the trouble is I don’t know
which half.
Attributed to John Wanamaker

A hundred years later, we know which half. And we cut it.
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GAC MOTOR TUNISIA Asian Auto · EMZOOM and EMKOO SUVs · March – July 2026

Cost per lead divided
by 4.7 in five months.
T H E  B R I E F

In a market where buying a car takes 30 to 60 days, the brand needed a steady flow of qualified
enquiries for two models, at the lowest cost, while growing its community.

O U R  C H O I C E S ,  A N D  W H Y

÷4.7
cost per lead, March → July

×3.4
monthly leads, March → June

×8
engagement per Reel versus a photo

W H AT  W E  TA K E  AWAY

On Meta, steady delivery beats budget spikes.

See the case study and videos

Conversion first 91% of the budget on lead generation, one campaign per model, optimised for the website
contact request.

1

One role per platform Facebook to convert, Instagram to build reach.2

The trigger argument Financing: one lead in three comes from these creatives.3

Anchor Agency · 2026 32 / 149Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential.

http://127.0.0.1:8097/en/case-studies/gac-tunisia/


C R E AT I V E  WO R K  ·  G AC  M OTO R  T U N I S I E  ·  1 / 2

What we produced for GAC Motor Tunisie.
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C R E AT I V E  WO R K  ·  G AC  M OTO R  T U N I S I E  ·  2 / 2

And more.
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V I D E O S  ·  G AC  M OTO R  T U N I S I E

In motion.
In the online version, click a video to play it. · See the case study and videos
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V I D E O S  ·  G AC  M OTO R  T U N I S I E

More motion.
In the online version, click a video to play it. · See the case study and videos
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HAVAL TUNISIA Atlas Auto · Jolion and H6 HEV · March – July 2026

Cost per lead divided
by 3.3 in four months.
T H E  B R I E F

Generate qualified leads on the website, build awareness of hybrid technology and grow an Instagram
account that was smaller but more dynamic than Facebook.

O U R  C H O I C E S ,  A N D  W H Y

÷3.3
cost per lead, April → July

×2.2
leads per unit of budget, March → July

24/24
governorates covered

W H AT  W E  TA K E  AWAY

A rested audience responds better: refreshing
creatives protects performance.

See the case study and videos

One argument per creative Hybrid, safety, warranty, design, comfort: every visual makes one reason to buy.1

Bottom of the funnel first A campaign optimised for website enquiries, backed by a steady organic rhythm.2

A controlled pause Let the audience rest: the best cost per lead came right after.3

Anchor Agency · 2026 37 / 149Figures shown as change over the stated period. Source: ad accounts and client reports. Amounts and volumes are confidential.
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C R E AT I V E  WO R K  ·  H AVA L  T U N I S I E  ·  1 / 2

What we produced for HAVAL Tunisie.
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C R E AT I V E  WO R K  ·  H AVA L  T U N I S I E  ·  2 / 2

And more.
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V I D E O S  ·  H AVA L  T U N I S I E

In motion.
In the online version, click a video to play it. · See the case study and videos
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MIRAVELLA Food supplements · Black Friday 2025

A Black Friday at ×5.3
return on ad spend.
T H E  B R I E F

A market saturated with promises, customers who compare everything on mobile, and seven days
where every hour counts.

O U R  C H O I C E S ,  A N D  W H Y

×5.3
return on ad spend on Facebook

×7.5
return on ad spend for Feed placements

+56%
last-day sales versus the day before

W H AT  W E  TA K E  AWAY

A peak moment is prepared weeks ahead: Reels
attract, the Feed sells.

See the case study and videos

A store in 72 hours A Shopify store built for the occasion, with bundles and pages ready before D-day.1

The founder’s face Her videos reached ×7.2 return on ad spend: trust sells better than the product alone.2

24 hours of FOMO “Final hours” ads: sales on the last day grew by 56%.3
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M E TA  &  G O O G L E  A D S

Launch, recruit, fill.

CA R P O O L I N G  A P P

Split
Get students to install an unknown app, on a
start-up budget.

3.5M impressions in 40 days

T R A I N I N G  C E N T R E

Tunisie Performances
Six courses launched like products, in Arabic
and French, in Le Kef and Jendouba.

6 courses, 6 campaigns

N AT I O N A L  T R A D E  S H OW

Tunisia Sports Festival
Recruit exhibitors before the deadline, with
two video spots and ten themes.

2 spots, 10 themes

I N S U R A N C E ,  S E N E G A L

DiokoAssur
Launch an insurance app from Tunis, with a
motion-design explainer video.

Remote launch
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C R E AT I V E  WO R K  ·  T U N I S I E  P E R F O R M A N C E S  ·  1 / 2

What we produced for Tunisie Performances.
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C R E AT I V E  WO R K  ·  T U N I S I E  P E R F O R M A N C E S  ·  2 / 2

And more.
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V I D E O S  ·  T U N I S I E  P E R F O R M A N C E S

In motion.
In the online version, click a video to play it.
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C R E AT I V E  WO R K  ·  T U N I S I A  S P O R T S  F E S T I VA L  ·  1 / 2

What we produced for Tunisia Sports Festival.
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C R E AT I V E  WO R K  ·  T U N I S I A  S P O R T S  F E S T I VA L  ·  2 / 2

And more.
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V I D E O S  ·  T U N I S I A  S P O R T S  F E S T I VA L

In motion.
In the online version, click a video to play it.
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C R E AT I V E  WO R K  ·  D I O KOA S S U R

What we produced for DiokoAssur.
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V I D E O S  ·  D I O KOA S S U R

In motion.
In the online version, click a video to play it.
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03
Social media & photo
/ video production
An editorial calendar that follows the customer journey, and a studio that
shoots on location: in ports, depots, factories and shops. The real
product, no filter.

Content is fire, social media is gasoline.
Jay Baer
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TOHATSU TUNISIA MB Motors · outboard motors · May – July 2026

70 years of Japanese history,
told from Tunisian ports.
T H E  B R I E F

Up against established competitors, Tohatsu kept a low profile. The brand needed to build trust,
relaunch Instagram, carry the summer promotion and reach two audiences: fishermen and boaters.

O U R  C H O I C E S ,  A N D  W H Y

×2.4
Facebook community in three months

20×
more new followers than the long-time
leader (28 days)

+1,000%
inbound Messenger contacts, May → July

W H AT  W E  TA K E  AWAY

A brand story gives a promotion legitimacy.

See the case study and videos

A story nobody was telling The parent company was celebrating 70 years of its motors, with no local voice.
We made it the thread of the season, and the reason for the promotion.

1

Two personas, two messages Profitability and reliability for fishermen, performance and comfort for
boaters.

2

Real customers Fishermen, boats and ports of the South: social proof before the spec sheet.3
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C R E AT I V E  WO R K  ·  TO H AT S U  T U N I S I E  ·  1 / 2

What we produced for Tohatsu Tunisie.
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C R E AT I V E  WO R K  ·  TO H AT S U  T U N I S I E  ·  2 / 2

And more.
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V I D E O S  ·  TO H AT S U  T U N I S I E

In motion.
In the online version, click a video to play it. · See the case study and videos
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V I D E O S  ·  TO H AT S U  T U N I S I E

More motion.
In the online version, click a video to play it. · See the case study and videos

Anchor Agency · 2026 56 / 149

http://127.0.0.1:8097/en/case-studies/tohatsu-tunisia/


SENKE MOTOR TUNISIA MB Motors · motorcycles and scooters · April – July 2026

A digital brand built from
scratch, powered by ASMR.
T H E  B R I E F

Present in Tunisia for years but invisible online, facing competitors who post 30 to 60 pieces of content
a month, with a prejudice to overcome: “Chinese brand”.

O U R  C H O I C E S ,  A N D  W H Y

4 of 5
top posts in ASMR format

≈40×
more views than a standard post

3.3×
followers gained per post versus the leader

W H AT  W E  TA K E  AWAY

A signature format is worth more than a high volume
of posts.

See the case study and videos

The sound of unboxing The box being opened, the bike being revealed, the first start: an ASMR format that
shows the real product.

1

Organic first We only sponsor what already performs without ads.2

Two platforms, two audiences Facebook for the 25-to-44 buyer, Instagram for the enthusiast who
recommends.

3
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C R E AT I V E  WO R K  ·  S E N K E  M OTO R  ·  1 / 2

What we produced for Senke Motor.
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C R E AT I V E  WO R K  ·  S E N K E  M OTO R  ·  2 / 2

And more.
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V I D E O S  ·  S E N K E  M OTO R

In motion.
In the online version, click a video to play it. · See the case study and videos
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S O C I A L  M E D I A  &  P R O D U C T I O N

Creating desire, season after season.

A R T I S A N  I C E  C R E A M

Vinky Gelato
One flavour, one star, and a dedicated Reel
for the no-added-sugar range.

One season, 2 content plans

N AT U R A L  S K I N CA R E

Byokob
Routines filmed by creators: proof of use
rather than promises.

UGC at the core

O R G A N I C  C O S M E T I C S

Organica
Website, social media, advertising and UGC
with a single partner.

Since 2024

E L E CT R I CA L  F I T T I N G S

SOMEF
Launch three design ranges to homeowners,
architects and installers.

3 ranges, 3 networks
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C R E AT I V E  WO R K  ·  V I N K Y  G E L ATO

What we produced for Vinky Gelato.
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V I D E O S  ·  V I N K Y  G E L ATO

In motion.
In the online version, click a video to play it.
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C R E AT I V E  WO R K  ·  BYO KO B  ·  1 / 2

What we produced for Byokob.
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C R E AT I V E  WO R K  ·  BYO KO B  ·  2 / 2

And more.
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V I D E O S  ·  BYO KO B

In motion.
In the online version, click a video to play it.

Anchor Agency · 2026 66 / 149



C R E AT I V E  WO R K  ·  O R G A N I C A  ·  1 / 2

What we produced for Organica.
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C R E AT I V E  WO R K  ·  O R G A N I C A  ·  2 / 2

And more.
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V I D E O S  ·  O R G A N I C A

In motion.
In the online version, click a video to play it.
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C R E AT I V E  WO R K  ·  S O M E F  ·  1 / 2

What we produced for SOMEF.
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C R E AT I V E  WO R K  ·  S O M E F  ·  2 / 2

And more.
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V I D E O S  ·  S O M E F

In motion.
In the online version, click a video to play it.
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04
Creative & branding
A name, a symbol, a colour: every choice has a reason. We explain them,
then document them, so the brand stands the test of time.

Simplicity is the ultimate sophistication.
Attributed to Leonardo da Vinci
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MISRA ·  EMP AGRI Farm equipment · Chotrana and Sfax · 2026

A name born from the
way farmers speak.
T H E  B R I E F

The name EMP Agri spoke to engineers, not to farmers. The company needed a brand rooted in Tunisian
farming culture, as robust as its machines.

O U R  C H O I C E S ,  A N D  W H Y

1
new name, adopted by the company

4
product families online

1
brand guide, from logo to machines

W H AT  W E  TA K E  AWAY

A name that speaks the customer’s language is worth
more than an acronym.

See the case study and videos

The name Misra In the farmers’ dialect, “Misra” evokes harvest season and good news.1

The furrow symbol The direct, visible mark the machines leave on the land.2

Orange and green Orange for power, the colour of the machines; green for agriculture and sustainability.3
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C R E AT I V E  WO R K  ·  M I S R A  ·  1 / 2

What we produced for Misra.

Anchor Agency · 2026 75 / 149



C R E AT I V E  WO R K  ·  M I S R A  ·  2 / 2

And more.
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C R E AT I V E  WO R K  ·  E M P  ·  1 / 2

What we produced for EMP.
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C R E AT I V E  WO R K  ·  E M P  ·  2 / 2

And more.
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STARK RENEWABLE ENERGY Solar PV · since late 2023

A superhero identity for solar.
T H E  B R I E F

Solar is a major, technical purchase, and installers all look alike. Stark had to stand out at first glance,
across three markets: homeowners, industry, agriculture.

O U R  C H O I C E S ,  A N D  W H Y

3
markets addressed, FR · AR

360°
from vehicle to Instagram feed

Since 2023
an ongoing partnership

W H AT  W E  TA K E  AWAY

In a market where everyone looks the same, identity is
the first sales argument.

See the case study and videos

A bold signature “With great power comes great responsibility”: a lightning bolt, an electric blue, and the
responsibility of energy.

1

Proof on site Drone shots, behind-the-scenes installations, branded vehicles and uniforms.2

Explain before you sell An educational series on the energy transition, in French and Arabic.3
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C R E AT I V E  WO R K  ·  S TA R K  R E N E WA B L E  E N E R GY  ·  1 / 2

What we produced for Stark Renewable Energy.
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C R E AT I V E  WO R K  ·  S TA R K  R E N E WA B L E  E N E R GY  ·  2 / 2

And more.
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V I D E O S  ·  S TA R K  R E N E WA B L E  E N E R GY

In motion.
In the online version, click a video to play it. · See the case study and videos

Anchor Agency · 2026 82 / 149

http://127.0.0.1:8097/en/case-studies/stark-solar/


C R E AT I V E  &  B R A N D I N G

Every brand has its story.

P R E C I S I O N  E N G I N E E R I N G

EMP
A spiral symbol, the rotation of machining: an
image that lives up to an EN 9100 aerospace
certification.

Brand guide + bilingual site

O L I V E  O I L

Zeet
Lemon, basil, hot: one colour per flavour,
recognisable on the shelf and on mobile.

Brand created from scratch

N AT U R A L  C O S M E T I C S

NOPALEOR
A stylised leaf that evokes the nopal cactus,
and a system of twelve labels and boxes.

12 packaging designs

E V E RY DAY  C H E E S E S

Lédoux
A “functional but invisible” brand finds its
voice again, in Tunisian Arabic (derja).

9 logo routes
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C R E AT I V E  WO R K  ·  Z E E T  ·  1 / 2

What we produced for Zeet.
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C R E AT I V E  WO R K  ·  Z E E T  ·  2 / 2

And more.
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V I D E O S  ·  Z E E T

In motion.
In the online version, click a video to play it.
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I N S TAG R A M  ·  Z E E T

A feed you recognise
at first glance.
One colour per flavour, staged product photography and
short videos: the Instagram feed becomes the brand’s shop
window.
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C R E AT I V E  WO R K  ·  N O PA L E O R

What we produced for NOPALEOR.
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C R E AT I V E  WO R K  ·  L É D O U X

What we produced for Lédoux.
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05
Websites & e-commerce
Fast mobile sites, multilingual, search-optimised and connected to ad
tracking. A website is not a brochure: it is the brand’s first salesperson,
open day and night.

Design is not just what it looks like and feels like. Design is how it works.
Steve Jobs
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W E B S I T E S  &  E - C O M M E R C E

Live, and ready to visit now.
zeet.tn

Online store · Zeet

misra.com.tn

Catalogue and quotes · Misra

majeste.com.tn

Brand and recipes · Majesté

ledoux.tn

B2C and trade area · Lédoux

atelierdentaire.tn

Dental lab, built for Google

emp.tn

Bilingual industrial site · EMP

organica.tn

Organic e-commerce · Organica

byokobcosmetics.com

Shop and bundles · Byokob
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https://zeet.tn/
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web
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O U R  W E B S I T E S

Our websites,
page by page.
Nine live websites, captured as they are on desktop and on
mobile, with no retouching or cropping.



MISRA ·  EMP AGRI Farm machinery · 2026

Catalogue and quote-
request website
The whole range by product family, with every visit turned into a
quote request.

F E AT U R E S

T E C H N O LO GY

WordPress WooCommerce Elementor TranslatePress Yoast SEO

Google Analytics 4

misra.com.tn

Catalogue by family

Product pages

Quote request with attachment

Blog, videos, job offers

Chotrana and Sfax sites
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https://misra.com.tn/


M I S R A .C O M .T N  ·  T H E  PAG E S  ·  1 /3
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M I S R A .C O M .T N  ·  T H E  PAG E S  ·  2 /3
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M I S R A .C O M .T N  ·  T H E  PAG E S  ·  3/3
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M I S R A .C O M .T N  ·  O N  M O B I L E

Designed for the phone first.
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EMP Aerospace and automotive industry · 2024 – 2025

Bilingual corporate
website, FR / EN
Five trades, two sectors and certifications up front: a site built to
convince international buyers.

F E AT U R E S

T E C H N O LO GY

WordPress Elementor TranslatePress Yoast SEO

Données structurées

emp.tn

French and English

Pages per trade and sector

News

Quotes and job offers
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https://emp.tn/


E M P.T N  ·  T H E  PAG E S  ·  1 /3
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E M P.T N  ·  T H E  PAG E S  ·  2 /3
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E M P.T N  ·  T H E  PAG E S  ·  3/3
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E M P.T N  ·  O N  M O B I L E

Designed for the phone first.
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MAJESTÉ ·  SMTL Dairy products · 2026

Brand website
The dairy chain from collection to production, and every range with
its formats.

F E AT U R E S

T E C H N O LO GY

WordPress Elementor Contact Form 7 Jetpack

majeste.com.tn

Ranges and formats

Company, goals, certifications

Production cycle

Contact
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https://majeste.com.tn/


M A J E S T E .C O M .T N  ·  T H E  PAG E S  ·  1 /3
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M A J E S T E .C O M .T N  ·  T H E  PAG E S  ·  2 /3
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M A J E S T E .C O M .T N  ·  T H E  PAG E S  ·  3/3
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M A J E S T E .C O M .T N  ·  O N  M O B I L E

Designed for the phone first.
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LÉDOUX ·  SMTL Cheese preparations · 2026

Brand website with
a professional area
Cheese preparations for everyday cooking and for professionals.

F E AT U R E S

T E C H N O LO GY

WordPress Elementor Pro ElementsKit Contact Form 7

ledoux.tn

Ranges and product pages

Recipes

Professional area
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https://ledoux.tn/


L E D O U X .T N  ·  T H E  PAG E S  ·  1 / 2
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L E D O U X .T N  ·  T H E  PAG E S  ·  2 / 2
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L E D O U X .T N  ·  O N  M O B I L E

Designed for the phone first.
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L’ATELIER DENTAIRE Healthcare · 2026

Showcase website
A clear, reassuring site, illustrated by our photo shoot, presenting
treatments and making contact easy.

F E AT U R E S

T E C H N O LO GY

WordPress Elementor Rank Math SEO Forminator

Bouton WhatsApp

atelierdentaire.tn

Treatment and team pages

Before / after

One-tap contact and WhatsApp

Anchor Agency · 2026 112 / 149

https://atelierdentaire.tn/


AT E L I E R D E N TA I R E .T N  ·  T H E  PAG E S  ·  1 /3
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AT E L I E R D E N TA I R E .T N  ·  T H E  PAG E S  ·  2 /3
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AT E L I E R D E N TA I R E .T N  ·  T H E  PAG E S  ·  3/3
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AT E L I E R D E N TA I R E .T N  ·  O N  M O B I L E

Designed for the phone first.
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ZEET Olive oil · 2026

E-commerce website
A shop built to convert, inside the brand world we created: flavours,

packs, ordering in a few taps.

F E AT U R E S

T E C H N O LO GY

WordPress WooCommerce Elementor Pro TranslatePress

Yoast SEO Google Site Kit Pixel Meta

zeet.tn

Product page per flavour

Cart, account, wishlist

Mobile navigation bar

Bilingual
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https://zeet.tn/


Z E E T.T N  ·  T H E  PAG E S  ·  1 /3
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Z E E T.T N  ·  T H E  PAG E S  ·  2 /3
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Z E E T.T N  ·  T H E  PAG E S  ·  3/3
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Z E E T.T N  ·  O N  M O B I L E

Designed for the phone first.
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ORGANICA Skincare · since 2024

E-commerce website,
built and run by Anchor
Over a hundred products sorted by need, routine packs and a simple
purchase path.

F E AT U R E S

T E C H N O LO GY

WordPress WooCommerce Rank Math SEO Mailchimp

PixelYourSite WhatsApp

organica.tn

Catalogue by need

Online or cash-on-delivery payment

ECOCERT certification

Advice blog
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https://organica.tn/


O R G A N I C A .T N  ·  T H E  PAG E S  ·  1 /3
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O R G A N I C A .T N  ·  T H E  PAG E S  ·  2 /3
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O R G A N I C A .T N  ·  T H E  PAG E S  ·  3/3
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O R G A N I C A .T N  ·  O N  M O B I L E

Designed for the phone first.
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BYOKOB Skincare · since 2024

Online shop
dressed by Anchor
We dress the shop season after season: banners, featured packs and
offer visuals, in line with the campaigns.

F E AT U R E S

T E C H N O LO GY

WordPress WooCommerce Rank Math SEO Google Tag Manager

Pixel Meta

byokobcosmetics.com

Face, body, hair shop

Routine packs

Seasonal banners

Ads and shop in sync
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https://byokobcosmetics.com/


BYO KO B C O S M E T I C S .C O M  ·  T H E  PAG E S  ·  1 /3
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BYO KO B C O S M E T I C S .C O M  ·  T H E  PAG E S  ·  2 /3
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BYO KO B C O S M E T I C S .C O M  ·  T H E  PAG E S  ·  3/3
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BYO KO B C O S M E T I C S .C O M  ·  O N  M O B I L E

Designed for the phone first.
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ANCHOR AGENCY Our website · 2026

Custom trilingual website
Three languages including right-to-left Arabic, a multi-role back

office, forms wired to a CRM and private client areas.

F E AT U R E S

T E C H N O LO GY

PHP 8 sur mesure SQLite CRM intégré Déploiement continu

Données structurées

anchor.tn

French, Arabic (RTL), English

Budget estimator

Case studies and videos

Real-time client areas
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https://anchor.tn/


A N C H O R .T N  ·  T H E  PAG E S  ·  1 /3
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A N C H O R .T N  ·  T H E  PAG E S  ·  2 /3
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A N C H O R .T N  ·  T H E  PAG E S  ·  3/3
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A N C H O R .T N  ·  O N  M O B I L E

Designed for the phone first.
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MAJESTÉ & LÉDOUX ·  SMTL Dairy products · El Hencha · 2025 – 2026

Two brands, two websites, a
cheese maker’s comeback.
T H E  B R I E F

Top-quality products, but an image that did not show it. Majesté had to reassure on origin; Lédoux, its
everyday brand, had to find its personality again.

O U R  C H O I C E S ,  A N D  W H Y

2
websites live

4
ranges showcased

2
brands entrusted by the same group

W H AT  W E  TA K E  AWAY

One well-prepared shoot day feeds social media for
months.

See the case study and videos

Behind the scenes as proof Teams, machines and production steps photographed in the actual factory.1

A brand architecture Majesté for quality, Lédoux for convenience.2

Two audiences, one site Recipes for families, a trade area for food service.3
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C R E AT I V E  WO R K  ·  M A J E S T É  ·  1 / 2

What we produced for Majesté.
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C R E AT I V E  WO R K  ·  M A J E S T É  ·  2 / 2

And more.
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V I D E O S  ·  M A J E S T É

In motion.
In the online version, click a video to play it. · See the case study and videos
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SEO & AI  VISIBILITY Service 06 · L’Atelier Dentaire · anchor.tn

Be the answer, on
Google and in ChatGPT.
T H E  B R I E F

Your customers no longer just type keywords: they ask Google, Maps and AI assistants. The answer
needs to be you.

O U R  C H O I C E S ,  A N D  W H Y

3
languages on anchor.tn: FR · EN · AR

Pioneer
among the first labs to explain their craft
online

2026
L’Atelier Dentaire sets its sights on France

W H AT  W E  TA K E  AWAY

SEO is built in from the site’s design stage, not added
afterwards.

See the case study and videos

Among the first to explain L’Atelier Dentaire: an audit showed that almost no dental lab talked about
prostheses online. The space was there for the taking.

1

A site built for Google atelierdentaire.tn presents the treatments, the team and the lab, with educational
content: veneers or crowns, implant or full arch.

2

Readable by AI anchor.tn publishes a summary for assistants (llms.txt) and structured data on every page.3
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http://127.0.0.1:8097/en/case-studies/latelier-dentaire-tunisia/


C R E AT I V E  WO R K  ·  L ’ AT E L I E R  D E N TA I R E  ·  1 / 2

What we produced for L’Atelier Dentaire.
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C R E AT I V E  WO R K  ·  L ’ AT E L I E R  D E N TA I R E  ·  2 / 2

And more.

Anchor Agency · 2026 143 / 149



V I D E O S  ·  L ’ AT E L I E R  D E N TA I R E

In motion.
In the online version, click a video to play it. · See the case study and videos
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04
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W H O  T R U S T S  U S

They trust us.
Distributors, manufacturers, consumer brands, schools, start-ups and institutions: 12
industries, one standard.



C L I E N T S  A N D  PA R T N E R S

Brands, groups and institutions.
AU TO M OT I V E  &  M OTO R CYC L E S B R A N D S  &  I N D U S T RY

E D U C AT I O N ,  S E RV I C E S  &  S TA R T- U P S I N S T I T U T I O N S  &  P R O G R A M M E S
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A L L  O U R  C A S E  S T U D I E S

26 case studies to read and watch on anchor.tn.
Automotive
GAC · HAVAL

Motorcycles & marine
MB Motors · Tohatsu · Senke

Food & beverage
Zeet · Majesté · Lédoux · Vinky

Industry & agriculture
Misra · EMP · SOMEF · Bayoudh Métal

Energy
Stark

Beauty & health
Miravella · Organica · Byokob · NOPALEOR · L’Atelier Dentaire

Education & training
ESPRIMS · Tunisie Performances

Tourism & events
Vision Voyages · Tunisia Sports Festival

Apps & e-commerce
Split · DiokoAssur · Warm

All case studies and videos on anchor.tn
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H OW  W E  WO R K

Four values, four phrases you will hear.
01

Depth
“Let’s start with the audit.”

02

Clarity
“Here is the result, and what
we are changing.”

03

Commitment
“We stay until it delivers.”

04

Momentum
“What if we went further?”

One point of contact, a clear plan, a transparent monthly fee and a report every month, measured
against the target.
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L E T ’ S  WO R K  TO G E T H E R

All eyes on your
brand. Starting now.
Let’s start with a free marketing audit: your data, your market, your competitors.
You leave with clear findings and a direction, whether you work with us or not.

anchor.tn contact@anchor.tn +216 27 787 949

The future belongs to those who measure it.
Anchor AgencyBook my free audit
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